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In the Matter of the Application of )
CommPartners, LLC )
For a Certificate of Public Convenience and )
Necessity to Provide Local Exchange and )
Interexchange Telecommunications Services)
Throughout South Carolina, for Modified )
Alternate Regulation for Interexchange )
Business Services As Approved in Orders )
95-1734 and 96-55 in Docket 95-661-C }
and as modified in Order 2001-997 in )
Docket 2000-407-C, and for Flexible )
RateStructure for Local Exchange Service )
Offerings as First Approved in Order )
98-165 in Docket 97-467-C )

Docket No. QL f~5+"

CommPartners, I.LC ("Applicant" or "Company" ) hereby applies to the South

Carolina Public Service Commission ("Commission" ) for a certificate of public

convenience and necessity pursuant to Section 253 of the Federal Telecommunications

Act of 1996, South Carolina Code Sections 58-9-280 and 58-9-520 and the rules and

regulations of the Commission, to operate as a reseller and facilities-based provider of

local exchange and interexchange telecommunications services within the State of South

Carolina.

Pursuant to the general regulatory authority of the Commission, Applicant

requests that the Commission allow Applicant to adopt the flexible rate structure for its

local exchange service offerings similar to that approved by Order No. 98-165 in Docket

No. 97-467-C. Applicant also requests that the Commission allow Applicant to provide

interexch@nge business services pursuant to modified alternate regulation as approved in

Orders 95-1734 and 96-55 in Docket 95-661-C, as modified in Order 2001-997 in Docket

2000-407-C. The Applicant further requests, pursuant to R. 103-601(3)of the Rules of

the Commission, that the Commission waive certain of its rules, as outlined herein. In

support of its Application, Applicant provides the following information.
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CommPartners, LLC ("Applicant" or "Company") hereby applies to the South

Carolina Public Service Commission ("Commission") for a certificate of public

convenience and necessity pursuant to Section 253 of the Federal Telecommunications

Act of 1996, South Carolina Code Sections 58-9-280 and 58-9-520 and the rules and

regulations of the Commission, to operate as a reseller and facilities-based provider of

local exchange and interexchange telecommunications services within the State of South
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Pursuant to the general regulatory authority of the Commission, Applicant

requests that the Commission allow Applicant to adopt the flexible rate structure for its

local exchange service offerings similar to that approved by Order No. 98-165 in Docket

No. 97-467-C. Applicant also requests that the Commission allow Applicant to provide

interexchange business services pursuant to modified alternate regulation as approved in

Orders 95-1734 and 96-55 in Docket 95-661-C, as modified in Order 2001-997 in Docket

2000-407-C. The Applicant further requests, pursuant to R. 103-601 (3) of the Rules of

the Commission, that the Commission waive certain of its rules, as outlined herein. In

support of its Application, Applicant provides the following information.



THE AI'PI ICAL
The name, post office address, telephone number, and fax number of the

Applicant corporation are:

CommPartners, LI.C
3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129
Phone: 702 367-8647
Fax: 702 365-8647

Correspondence or communications regarding this application should be

addressed, to:

Kristopher E. Twomey
Law Of5ce of KHstopher E. Twomey
2501 Ninth Street, Suite 102
Berkeley, CA 94707
Phone: 510 903-1304
Fax: 510 868-8418
Email: kris@twomey. corn

Weston Adams, III
Weston Adams Iww Firm
1501 Richland Street
P.O. Box 291
Columbia, SC 29202
Phone: 803 254-1675
Fax: 803 799-3141
Email: weston@westonadams. corn

Applicant is a limited liability corporation organized under the laws of the state of

Nevada. A copy of the Applicant's authority to do business in South Carolina is attached

as Exhibit l.

THE APPLICANT

1. The name, post office address, telephone number, and fax number of the

Applicant corporation are:

CommPartners, LLC

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129
Phone: 702 367-8647

Fax: 702 365-8647

2. Correspondence or communications regarding this application should be

addressedto:

Kristopher E. Twomey

Law Office of Kristopher E. Twomey

2501 Ninth Street, Suite 102

Berkeley, CA 94707
Phone: 510 903-1304

Fax: 510 868-8418

Email: kris@twomey.com

Weston Adams, HI

Weston Adams Law Firm

1501 Richland Street

P.O. Box 291

Columbia, SC 29202

Phone: 803 254-1675

Fax: 803 799-3141

Email: weston@westonadams.com

3. Applicant is a limited liability corporation organized under the laws of the state of

Nevada. A copy of the Applicant's authority to do business in South Carolina is attached

as Exhibit 1.

PROPOSED SERVICES AND SERVICE AREA



4. Applicant will resell and provide facilities-based local exchange services

throughout South Carolina, particularly in the areas served by the incumbent local

exchange carriers ("ILECs")Sprint and BellSouth.

5. Service will be provided twenty-four hours a day, seven days a week. Applicant

intends to provide resale and facilities-based local exchange and interexchange

telecommunications service to both residential and business customers.

6. For resale services, Applicant intends to resell the ILECs' retail services and

features, including but not limited to: 1) residential and business local exchange services;

2) optional features (e.g. call waiting, call forwarding, call return, three way calling,

caller ID, etc.).

7. For facilities-based services, Applicant will utilize ILECs' unbundled network

elements acquired pursuant to interconnection agreements in conjunction with

Applicant's own network facilities including switches.

8. An illustrative list of local exchange services that Applicant intends to offer to

South Carolina customers is attached as Exhibit 2.

9. Applicant will execute all necessary resale and interconnection agreements with

the ILECs in whose territory Applicant seeks to provide service, prior to offering service

in South Carolina.

10. All such agreements wiH be filed with the Commission for approval, pursuant to

the Telecommunications Act of 1996.

4. Applicant will resell and provide facilities-based local exchange services

throughout South Carolina, particularly in the areas served by the incumbent local

exchange carriers ("ILECs") Sprint and BellSouth.

5. Service will be provided twenty-four hours a day, seven days a week. Applicant
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features, including but not limited to: 1) residential and business local exchange services;

2) optional features (e.g. call waiting, call forwarding, call return, three way calling,

caller ID, etc.).

7. For facilities-based services, Applicant will utilize ILECs' unbundled network
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Applicant's own network facilities including switches.

8. An illustrative list of local exchange services that Applicant intends to offer to

South Carolina customers is attached as Exhibit 2.

RESALE AND INTERCONNECTION WITH ILECs

9. Applicant will execute all necessary resale and intereonnection agreements with

the ILECs in whose territory Applicant seeks to provide service, prior to offering service

in South Carolina.

10. All such agreements will be filed with the Commission for approval, pursuant to

the Telecommunications Act of 1996.



BILLING AND CUSTOMER SKRVIC

11. Applicant will bill customers directly for its services. Customer billing conducted

by the Applicant will comply with Commission Rule 103-622.

12. Consistent with Commission Rule 103-612.2.2, the Applicant has provided the

Commission with a sample bill attached as Exhibit 3.

13. Customers with inquiries or complaints may call the Applicant by means of its

toll-&ee telephone number.

TECHNICAL AND MANAGKRI L IJALIFICATIONS

14. CommPartners is a newly established company, but its management team has

deep experience in the telecommunications industry iu general, and in operations as a

competitive local exchange carrier specificall. Applicant has a team ofmanagers and

support personnel qualified to operate a communications business.

Applicant's management team already boasts extensive experience in operating a

telecommunications carrier and looks forward to using their managerial and technical

experience to operate another successful carrier. CommPartners submits that the

substantial experience and expertise demonstrated by these individuals ensures that it is

fully capable of carrying out its proposal to bring new and economically priced

telecommunications options to the local exchange and long distance marketplace in South

Carolina. Descriptions of key management backgrounds are attached as Exhibit 4.

FINANCIAL ABILITY

15. Applicant will benefit &om the strong cash flow of its parent, CommPartners

Holdco, LLC as evidenced by the financial documents attached as Exhibit 5.

CommParlners HoldCo, LLC will be the primary funding source for Applicant during its

initial operations with over two million dollars available in seed funding. During the

remaining months of2004, CommPartners HoldCo will be seeking additional funding

sufficient to fully fund Applicant through expected cash flow positive operations.
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substantial experience and expertise demonstrated by these individuals ensures that it is

fully capable of carrying out its proposal to bring new and economically priced
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FINANCIAL ABILITY

15. Applicant will benefit from the strong cash flow of its parent, CommPartners

Holdco, LLC as evidenced by the financial documents attached as Exhibit 5.

CommPartners HoldCo, LLC will be the primary funding source for Applicant during its

initial operations with over two million dollars available in seed funding. During the

remaining months of 2004, CommPartners HoldCo will be seeking additional funding

sufficient to fully fund Applicant through expected cash flow positive operations.



TARlFFS

16. Attached as Exhibits 6 and 7 are Applicant's proposed telecommunications tariffs,

setting forth its rates, charges, and regulations.

17. The Applicant's tariffs will be consiAent with the Commission's Rules and

Orders with respect to Customer Deposits (R. 103-621), Customer Billing (R. 103-622),

Adjustment of Bills (R,103-623), Applications for Service (R. 103-624), Reasons for

Denial or Discontinuance of Service (R. 103-625), Procedures for Termination of Service

(R. 103-633)„andthe applicable portions of the Commission's Order Addressing

Marketing Practices and Marketing Guidelines' (Order No. 95-658) issued in Docket No.

94-559-C).

18. Consistent with Commission Rule 103-629, the Company will maintain a copy of

its tariff on file at the business office of the Company, and wiH make the tariff available

for inspection by the public.

RK UKSTK9 REGULATORY TREATMENT

19. The Applicant requests that the Commission allow Applicant to employ a flexible

local exchange rate structure first authorized by Order No. 98-165 in Docket No. 97-467-

C. Specifically, the Applicant requests that:

a}the Commission adopt for Applicant's local exchange services a

competitive rate structure incorporating maximum rate levels with the

flexibility for rate adjustment below the maximum rate levels; and

b) that its local exchange service tariff filings be presumed valid upon filing,

subject to the Commission's right within thirty (30}days to institute an

investigation of such filings. At the discretion of the Commission, such

l. Applicant is aware that the Order in question referenced the marketmg practices of interexchange

catxiers, rather than local exchange carriers. The Order, however, did explicitly state that the relevant

docket had been established to "consider marketing guidelines for telecommunications companies

operating within the State of South Carolina, .
"Further, the Order predated the advent of competition in the

local exchange market.
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19. The Applicant requests that the Commission allow Applicant to employ a flexible

local exchange rate structure first authorized by Order No. 98-165 in Docket No. 97-467-

C. Specifically, the Applicant requests that:

a) the Commission adopt for Applicant's local exchange services a

competitive rate structure incorporating maximum rate levels with the

flexibility for rate adjustment below the maximum rate levels; and

b) that its local exchange service tariff filings be presumed valid upon filing,

subject to the Commission's right within thirty (30) days to institute an

investigation of such filings. At the discretion of the Commission, such

1. Applicant is aware that the Order in question referenced the marketing practices ofinterexchange
carriers, rather than local exchange carriers. _l_e Order, however, did explicitly state that the relevant
docket had been established to "consider marketing guidelines for telecommunications companies
operating within the State of South Carolina." Further, the Order predated the advent of competition in the
local exchange market.



filings would be suspended pending further order of the Commission and

any such filings would be subject to the same monitoring process as is

applied to other, similarly situated carriers.

20. Applicant requests that the Commission allow Applicant to provide interexchange

business services pursuant to modified alternative regulation authorized by Orders 95-

1734 and 96-55 in Docket No. 95-661-C, as modified in Order 2001-997 in Docket 2000-

407-C. Speci6cally, the Applicant requests that:

a) its interexchange business service offerings tariffs not be required to indicate

maximum rates;

b) and that such tariffs be presumed valid upon filing, subject to the

Commission's right. within seven (7) days to institute an investigation of the tariff

flhng.

21. Commission Rule 103-803 provides that in "any case where compliance with any

of these roles and regulations introduces unusual dif6culty such rule or regulation may be

waived by the Commission upon a finding by the Commission that such a waiver is in the

public interest. "

22. As set out below, compliance with certain Commission rules will "introduce

unusual difficulty" for the Applicant. Additionally, Applicant asserts that granting the

waivers requested herein would be "in the public interest. "

23. Retention ofRecords (R. 103-611) To the extent that the Rules of the Federal

Communications Commission ("FCC"}require the Company to keep its books and

records in accordance with the Uniform System ofAccounts, the Company asks that the

Commission allow it to keep its books and records in conformance with Generally
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21. Commission Rule 103-803 provides that in "any case where compliance with any

of these rules and regulations introduces unusual difficulty such rule or regulation may be

waived by the Commission upon a finding by the Commission that such a waiver is in the

public interest."

22. As set out below, compliance with certain Commission rules will "introduce

unusual difficulty" for the Applicant, Additionally, Applicant asserts that granting the

waivers requested herein would be "in the public interest."

23. Retention of Records 0_. 103-611) To the extent that the Rules of the Federal

Communications Commission ("FCC") require the Company to keep its books and

records in accordance with the Uniform System of Accounts, the Company asks that the

Commission allow it to keep its books and records in conformance with Generally



Accepted Accounting Principles ("GAAP").

24. ~Or~attn Ma s (R.103-612.2.3) The Applicant will be offering service within the

geographic service areas of the incumbent I.ECs. Therefore, the Applicant asks that the

Commission forbear from requiring Applicant to "file with this Commission a map or

maps showing its certificated area and/or exchange service area(s)."

25. Directories (R. 103-631)Applicant does not intend to publish telephone

directories. However, Applicant will contract with the ILECs and/or their directory

publishing affiliates, to ensure that Applicant's customers are included in the applicable

26. Applicant agrees to adhere to all applicable Commission policies, rules and

orders.

27. As this Application demonstrates, the Company possesses the technical, fmancial,

and managerial resources sufficient to provide the services requested.

28. The Company's services will meet the service standards that the Commission may

adopt.

29. The Company's provision of services will not adversely impact the availability of

affordable local exchange service.

30. Applicant, to the extent required to do so by the Commission, will participate in

the support of universally available telephone service at affordable rates,

31. The Company's provision of services does not otherwise adversely impact the

AcceptedAccountingPrinciples("GAAP").

24. Operating Maps (R. 103-612.2.3) The Applicant will be offering service within the

geographic service areas of the incumbent LECs. Therefore, the Applicant asks that the

Commission forbear from requiting Applicant to "file with this Commission a map or

maps showing its certificated area and/or exchange service area(s)."

25. Directories (R. 103-631) Applicant does not intend to publish telephone

directories. However, Applicant will contract with the ILECs and/or their directory

publishing affiliates, to ensure that Applicant's customers are included in the applicable

directory.

STATEMENTS OF COMPLIANCE

26. Applicant agrees to adhere to all applicable Commission policies, rules and

orders.

27. As this Application demonstrates, the Company possesses the technical, financial,

and managerial resources sufficient to provide the services requested.

28. The Company's services will meet the service standards that the Commission may

adopt.

29. The Company's provision of services will not adversely impact the availability of

affordable local exchange service.

30. Applicant, to the extent required to do so by the Commission, will participate in

the support of universally available telephone service at affordable rates.

31. The Company's provision of services does not otherwise adversely impact the



public interest.

PUBLIC INTEREST CONSIBKRATIO1WS

32. Granting this Application will promote the public interest by increasing the level

of Competition in the South Carolina telecommunications market, particularly in those

areas served by Applicant that currently have no competitive alternatives.

WHEREFORE, CommPartners, LLC requests that the South Carolina Public

Service Commission issue a Certificate of Public Convenience and Necessity authorizing

it to provide resold and facilities-based local exchange and interexchange

telecommunications services to the public as proposed herein and set forth in the attached

tariffs. ConunPartners, LLC also requests that the Commission regulate its interexchange

business services in accordance with the principles and procedures established in Orders

95-1734 and 96-55 in Docket No. 95-661-C, as modified in Order 2001-997 in Docket

2000-407-C. CommParlners, LLC also requests that the Commission regulate its local

exchange service offerings in accordance with the principles and procedures established

in Order No. 98-165 in Docket No. 97-467-C, and that the Commission grant such

additional relief as is just and proper.
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2000-407-C. CommPartners, LLC also requests that the Commission regulate its local

exchange service offerings in accordance with the principles and procedures established

in Order No, 98-165 in Docket No. 97-467-C, and that the Commission grant such
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Respectfully submitted this ~ day of October, 2004,

CommP ers, LC

A- ~,X~
Kristopher E. Twomey
Law ONce of Kristopher E. Twomey
2501 Ninth Street, Suite 102
Berkeley, CA 94710

Weston Adams, HI
Weston Adams Law Firm
1S01 Richland Street
P.O. Box 291
Columbia, SC 29202

Counsel to CommPartners, LLC

Respectfullysubmittedthis .....//dayof October,2004,

CommPaxtners,I_LC . ----1

KristopherE.Twomey
Law Office of KristopherE.Twomey
2501Ninth Street,Suite102
Berkeley,CA 94710

WestonAdams,III
WestonAdamsLaw Firm
1501RichlandStreet
P.O.Box 29i
Columbia,SC 29202

Counselto CommPartners,LLC



EXHIBIT 1

AUTHORITY TO DO BUSINESS IN STATE OF SOUTH CAROLINA



CGMMPARTNERS, LLC, A Limited Liability Company duly org8nized under the
laws of the State of NEVAI3A, and issued a certificate of authority to transact
business in South Carolina on July 20th, 2QQ4, with a duration that i= at wiil, has as
of this date filed all reports due this office, including its most recent annual reponi as
required by section 33-44-21l, paid aill fees, taxes and penaities owed io the
Secretary of State, that the Secretary of State has not mailed notice to the
company that it is subject to being dissolved by administrative action pursuant to
section 33.-44-869 of the South Carolina Code, and that the company has not filed

a certificate of cancellation as of the date hereof.

GiverI under rrly Hand and the Bil eat Seal Qf

the State of South Carolina this 23rd day of
July, 2064.

e' $e' A ' e 'e 4 &A A &e.

......OSfice of -.Secre. a y od°Stet-e Merk Ho  mo, n,d
Cerfificate of Authodzation

!, Mark Hammond, Secretary of State of South Carotna Hereby certify that:

COMMPARTNERS, LLC, A Limited Liability Company duly organized under the
laws of the State of NEVADA, and issued a certificate of authority to transact

bL_siness in South Carofina on July 20th, 2004, with a duration that is at will, has as

of this date flied all reports due this office, including its most recent annual report as
required by section 33-44-211, paid all fees, taxes and penalties owed to the
Secretary d State, that the Secretary of State has not mailed notice to the
company that it is subject to being dissolved by administrative action pursuant to

section 33--44-809 of the South Carolina Code, and that the company has not filed
a ce_lificate of cancelation as of the date hereof.

"'! :I. ':__; ' : "

Given under my Hand and the G_'eat Seal of

the State of South Carolina this 23rd day of
july, 2004.



EXHIBIT 2

ILLUSTRATIVE LIST OF LOCAL KXCIfAXGK SKRVICKS

EXHIBIT 2

ILLUSTRATIVE LIST OF LOCAL EXCIIANGE SERVICES



PROPOSED SERVICES

Lease, subscribe to, and resell various types of exchange and carrier access Hnes,

including unbundled local loops, and intra-city, intra-LATA, inter-LATA, and interstate

services and facilities of communications common carriers and other entities, Services

and facilities to be resold may include Message Telephone Service, %'ide Area

Telephone Service, WATS-like services, Foreign Exchange Service, private Uncs, tie

lines, switched and special access service, local switched service, unbundled local links

or ports, switching services, information services, internet services and other services and

facilities of communications common carriers and other entities.

INITIAL SERVICE AREA: LATA 430, Greenville, SC
LATA 432 Florence, SC
LATA 434, Columbia, SC
LATA 436, Charleston, SC
LATA 440, Savannah, GA

PROPOSED SERVICES

Lease, subscribe to, and resell various types of exchange and carder access lines,

including unbundled local loops, and intra-city, intra-LATA, inter-LATA, and interstate

services and facilities of communications common carriers and other entities. Services

and facilities to be resold may include Message Telephone Service, Wide Area

Telephone Service, WATS-like services, Foreign Exchange Service, private lines, tie

lines, switched and special access service, local switched service, unbundled local links

or ports, switching services, information services, interact services and other services and

facilities of communications common carriers and other entities.

INITIAL SERVICE AREA: LATA 430, Greenville, SC

LATA 432 Florence, SC

LATA 434, Columbia, SC

LATA 436, Charleston, SC

LATA 440, Savannah, GA



EXHIBIT 3

SAMPI.K BILL

EXHIBIT 3

SAMPLE BILL



CommPartners
tho VoIP Pro_i_oEil_bling

w_._, ¢otilmp_r_erg [IS 877-2_?-0£2_

Ronald W LudvAg

2727 N Grove Industrial

Fresno, CA 93727

rlud_Mg@c ms-solutions cam

Account #

Date Due: May 08, 2004

Amount Due: S 181 31

O_crir,ii_ chime

2_ _3 2 A_tom_t_.C_l g_ 0,_3

5 C_5 Ws;t:rg o c,3

15 T_I Rese'_te_ C-e_i_ I_

Details for Phone: (209) 609-9353

!2_:2 ; _:2KA _S_-iE._4_. laN KNO_'_qq D ?_o _ 5 !241 Gg:3NA 57.5.5_*_-37_5 UNK7_O'_'_ O i.b

2 _2_ _5:_.P 7_.3.,3_:,3_7 tJNKNO_h,'N D 9 _ I 7 _2#._ 57:=_P T34..4,'37-5775 UNdO?iN D 4 3

3 _2_;5 3_:I Elk _'_._2 3-._7_2 UNKNOWN D _.oo _ 12,._=_•. !G:4.3_ 577 77_-37_ UNKNG_3% D _0
4 _2-55 :_:34P *_T TS-_Q_;4 U_LKNOWN D 3_ _ 12.2S ,31:_5_ _7%93_.7427 UNK'I.&OWN D _z3

Details for Phone: (209)815-4895

2 t2-37 : 4:2_..A 24a.5_,.a-312! UNKtqOWN D SO | 2 2._ _a324A 257-T35-2_,3 UNKNOWN D 33



EXHIBIT 4

MA1MGKMKNT

EXmBIT4

MANAGEMENT



CommPartners is a newly established company, but its management team has deep

experience in the telecommunications industry in general, and in operations as a

competitive local exchange camer specifically. Applicant's management team looks

forward to using their managerial and technical experience to operate another successful

carrier. CommPartners submits that the substantial experience and expertise demonstrated

by these individuals ensures that it is fully capable of carrying out its proposal to bring

new and economically priced telecommunications options to the local exchange and long

distance marketplace.

David Clark President

For the past seven years, CommPartners' President, David S.Clark, has been involved

with businesses spanning telecommunications, Internet applications service providers,

and specialty technology companies. Mr. Clark was part of the original management

team at the telecommunications carrier MGC Communications (now Mpower

Communications). His responsibilities included sales and marketing, product/pricing

strategies and vendor analysis/selection. Mr. Clark also was an executive with North

American InTeleCom (NAI), a private Pay Telephone, Inmate Phone System and Retail

Communications Products provider. Mr. Clark headed NAI's involvement with the

British military providing satellite communications to British troops in Hosnia in

conjunction with the UN's peace-keeping efforts. Mr. Clark serves as a director of ATCi

in Phoenix, AZ.

Patrick Chicas Vice President and Chief Technolo Officer

Mr. Clark is joined by another former member of MGC Communications, Patrick Chicas.

Mr. Chicas is serving as CommPartners' Vice President and Chief Technology Of6cer.

Mr. Chicas has twenty-three years of advanced technological experience in telephony,

data, and wireless communications. Mr. Chicas successfully implemented systems on

fraud control for PacTel Cellular as well as advanced network security and network

performance standards for GTF. Mobilnet. Mr. Chicas also established an ISP in Hawaii,

CommPartners is a newly established company, but its management team has deep

experience in the telecommunications industry in general, and in operations as a

competitive local exchange cartier specifically. Applicant's management team looks

forward to using their managerial and technical experience to operate another successful

carrier. CommPartners submits that the substantial experience and expertise demonstrated

by these individuals ensures that it is fully capable of carrying out its proposal to bring

new and economically priced telecommunications options to the local exchange and long

distance marketplace.

David_ Clark, President

For the past seven years, CommPartners' President, David S. Clark, has been involved

with businesses spanning telecommunications, Internet applications service providers,

and specialty technology companies. Mr. Clark was part of the original management

team at the telecommunications cartier MCK_" Communications (now Mpower

Communications). His responsibilities included sales and marketing, product/pricing

strategies and vendor analysis/selection. Mr. Clark also was an executive with North

American InTeleCom (NAI), a private Pay Telephone, Inmate Phone System and Retail

Communications Products provider. Mr. Clark headed NAI's involvement with the

British military providing satellite communications to British troops in Bosnia in

conjunction with the UN's peace-keeping efforts. Mr. Clark serves as a director of ATCi

in Phoenix, AZ.

Patrick Chicas, .Vice President and Chief Technology Officer

Mr. Clark is joined by another former member of MGC Communications, Patrick Chicas.

Mr. Chicas is serving as CommPartners' Vice President and Chief Technology Officer.

Mr. Chicas has twenty.-three years of advanced technological experience in telephony,

data, and wireless communications. Mr. Chicas successfully implemented systems on

fraud control for PacTel Cellular as well as advanced network security and network

performance standards for GTE Mobilnet. Mr. Chicas also established an ISP in Hawaii,



as well as an ISP founded to serve rural communities. Mr. Chicas then served as Vice

President, Data Services for MGC Communications.

James H. Toomson Vice President and ChiefIntegrationotitcer

James H. Thompson works as CommPartners' Vice President and Chief Integration

Of5cer. Mr. Thompson spent nine years at VeriFone where he was a key designer of the

communications infrastructure that has allowed VeriFone to become the worldwide

leader in point-of-sale transactions. Mr. Thompson's prior work has included a posting as

vice president of technology for Knight-Ridder's Viewtron service and various joint

projects with ATEr T Bell labs where he assisted in the development of the NAPLPS

protocol and the ATkT videotext terminal. Mr. Thompson assisted Mr. Cbicas with their

ISPs and continues to consult for numerous ISPs.

Mir Il s s des f8 O~
Mitch Allee is serving in the role ofVice President and Chief Systems Of6cer for

CommPartners. Mr. Allee has been aligned with CommPartners' executives and

investors in numerous business endeavors. As president and owner of CMS Solutions, a

software operating company located in Fresno, California, Mr. Allee authored the

operating system for ValuJet which pioneered the use of "ticketless" travel in the airline

industry. Mr. Allee also pioneered the integrated back-office system used by Mpower

Communications. The CMS platform is currently used by businesses throughout various

industry segments across the United States. Mr. Allee's intimate knowledge of telephony

operating systems combined with the open-architectured, Web-based CMS platform will

provide CommPartners with an un-paralleled OSS platform.
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industry. Mr. Allee also pioneered the integrated back-office system used by Mpower
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industry segments across the United States. Mr. Allee's intimate knowledge of telephony

operating systems combined with the open-architectured, Web-based CMS platform will

provide CommPartners with an un-paralleled OSS platform.
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FINANCIAL INFORMATION



CommParlners has the financial resources necessary to carry out its

responsibiHties as a provider of the telecommunications services described in this

Application. CommPartners enjoys significant access to capital; Applicant was initially

provided in September 2003 with $3 million in Series A funding to begin rolling out its

operations. CommPartners is currently in the process of completing a second round of

funding via a private stock offering which should close sometime in the third quarter of

2004. After this round is complete, CommPartners' business plan will be fully funded

through the time when CommPartners' expects to become FBITDA positive.

CommParlners has the financial backing of multiple sophisticated funding

operations including Circle F Ventures and Gallagher Investments. Applicant is already

financially strong and independent and has remaining cash assets in excess of $400,000

as shown in the attached recent checking statement.
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Application. CommPartners enjoys significant access to capital; Applicant was initially

provided in September 2003 with $3 million in Series A funding to begin rolling out its

operations. CommPartners is currently in the process of completing a second round of

funding via a private stock offering which should close sometime in the third quarter of
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financially strong and independent and has remaining cash assets in excess of $400,000

as shown in the attached recent checking statement.
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The Title Page and all pages of this tariff are effective as of the date shown at the bottom of the respective
sheet(s). Original and revised sheets as named below comprise all changes from the original tariff and are
current1y in effect as of the date on the bottom of this page.
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P~ae Nu~mberin: Page numbers appear in the upper right corner of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.
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numbers are used to determine the most current page version on file with the Commission. For example,
4 Revised Page 14 cancels 3' Revised Page 14.
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TARIFF FORMAT

Page Numbering: Page numbers appear in the upper right comer of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.

Pa_g_ Revision Numbers: Revision numbers also appear in the upper fight comer of the page. These
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4th Revised Page 14 cancels 3_dRevised Page 14.

_Paragraph Numbering Sequence: There are seven levels of paragraph coding. Each level of coding is
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.
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APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of local exchange service by
CommPartners, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service
Commission and may be inspected, during normal business hours, at the Company's principal place of
business.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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APPLICATION OF TARIFF

This tariff contains the regulations and rates applicable to the provision of local exchange service by
CommPartners, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service

Commission and may be inspected, during normal business hours, at the Company's principal place of

business.

Issued: ......................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@eommpartners.us

Effective: .................................
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KXPLANMMN OP SYMBOLS

(C) To signify changed listing, rule, or condition which may affect rates or charges.

(D) To signify discontinued material, including listing, rate, rule or condition.

(I) To signify increa. se.

(L) To signify material relocated from or to another part of the tariA'schedules with no change in text,
rate, rule or condition.

{N) To signify new material including listing, rate, rule or condition.

(R) To signify reduction.

(T) To signify a change in wording of text but not change in rate, rule or condition.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

I.as Vegas„Nevada 89129
dclark@commpartners. us

Effective:
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(c)

(D)

(I)

(L)

(N)

(R)

(T)

EXPLANATION OF SYMBOLS

To signify changed listing, rule, or condition which may affect rates or charges.

To signify discontinued material, including listing, rate, rule or condition.

To signify increase.

To signify material relocated from or to another part of the tariff schedules with no change in text,

rate, rule or condition.

To signify new material including listing, rate, rule or condition.

To signify reduction.

To signify a change in wording of text but not change in rate, rule or condition.

Issued: ............................
David Clark

President

3291 North Buffalo [)rive, Suite 8

Las Vegas, Nevada 89 t 29

dclark@eommpartners.us

Effective:
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The Company provides local exchange service throughout the State of South Carolina as indicated on the
service area maps below, in areas served by BeHSouth and Sprint. The Company concurs in the exchange
areas and boundaries listed in the applicable local exchange tariffs of the relevant incumbent local
exchange carriers.

The provisions of local exchange telecommunications service is subject to the existing regulations, terms
and conditions in this tariff. The provision of service will be subject to the availability of appropriate
facilities and local teleconnnunications service in the exchange service areas.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:

CommPartners,LLC _: SCTariffNo. 2

Page 7

SERVICE AREA MAP

The Company provides local exchange service throughout the State of South Carolina as indicated on the
service area maps below, in areas served by BellSouth and Sprint. The Company concurs in the exchange
areas and boundaries listed in the applicable local exchange tariffs of the relevant incumbent local

exchange carriers.

The provisions of local exchange telecommunications service is subject to the existing regulations, terms
and conditions in this tariff. The provision of service will be subject to the availability of appropriate

facilities and local telecommunications service in the exchange service areas.

Issued: ............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: .............................
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1. DEFINITIONS

Access Line: An arrangement which connects the Customer's location to a Company switching center or
point of presence.

Account Codes: Allows a user to allocate local calls to a 4-digit, non-verified account code.

Advance Payment: Payment of all or part of a construction charge required before the start of service.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer
to use local exchange telephone service or is placed in a position by the Customer, either through acts or
omissions, to use local exchange telephone service.

Company: CommPartners, LLC, the issuer of this tariff.

Customer: The person, firm, corporation or other entity which orders service and is responsible for the
payment of charges and for compliance with the Company's tariff regulations.

Qirect Inward Dialing (BID): A service attribute that routes incoming calls directly to stations,
bypassing a central answering point.

Exchange Carrier: Any individual, partnership, association, joint stock company, trust, governmental
entity or corporation engaged in the provision of local exchange service.

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and
Christmas.

Individual Case Basis PCB): A service arrangement in which the regulations, rates and charges are
developed based on the specific circumstances of the Customer's situation.

Joint User: A person, firm or corporation designated by the Customer as a user of local exchange service
furnished to the Customer by the Company, and to whom a portion of the charges for such facilities are
billed under a joint use arrangement,

I ATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment
entered by the United States District Court for the District of Columbia in Civil Action No. 82-0192 for
the provision and administration of communications services.

I.ucal Calling: A completed call or telephonic communications between a calling station and any other
station within the local service area of the calling station.

Local Kxchange Carrier: A company which furnishes exchange telephone service.

Mbpsi Megabits, or millions of bits, per second.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:

CommParmers,LLC _
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1. DEFINITIONS

Access Line: An arrangement which connects the Customer's location to a Company switching center or

point of presence.

Account Codes: Allows a user to allocate local calls to a 4-digit, non-verified account code.

Advance Payment: Payment of all or part of a construction charge required before the start of service.

Authorized User: A person, fn'm, corporation, or other entity that either is authorized by the Customer

to use local exchange telephone service or is placed in a position by the Customer, either through acts or

omissions, to use local exchange telephone service.

Company: CommPartners, LLC, the issuer of this tariff.

Customer: The person, finn, corporation or other entity which orders service and is responsible for the

payment of charges and for compliance with the Company's tariff regulations.

Direct Inward Dialing (DID): A service attribute that routes incoming calls directly to stations,

bypassing a central answering point.

Exchange Carrier: Any individual, partnership, association, joint stock company, trust, governmental

entity or corporation engaged in the provision of local exchange service.

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and
Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.

Joint User: A person, firm or corporation designated by the Customer as a user of local exchange service

furnished to the Customer by the Company, and to whom a portion of the charges for such facilities are

billed under a joint use arrangement..

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment

entered by the United States District Court for the District of Columbia in Civil Action No. 82-0192 for

the provision and administration of communications services.

Local Calling: A completed call or telephonic communications between a calling station and any other
station within the local service area of the calling station.

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Issued:__., ..................................
David Clark

President

3291 North Buffalo Drive, SuRe 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ..........................
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1. DEFINITIONS cunt'd.

Nun-recurring Charges: The one-time initial charges for services or facilities, including but not limited
to charges for construction, installation, or special fees, for which the Customer becomes liable at the time
the service order is executed.

Off-Hooki Denotes the active condition of a telephone exchange service line.

On-Hook: Denotes the idle condition of a telephone exchange service line,

Presubseription: A process whereby a Customer chooses a long distance caner and is then able to
access that carrier by dialing 1+.

Recurring Charges". The monthly charges to the Customer for services, facilities and equipment, which
continue for the agreed upon duration of the service.

Resold Services: Local exchange services provided by the incumbent local exchange carrier and resold

by the Company.

Service Commencement Bate: The first day following the date on which the Company notifies the
Customer that the requested service or facility is available for use, unless extended by the Customer' s
refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The
parties may mutually agree on a substitute service commencement date.

Service Order; The written request for local exchange services executed by the Customer and the
Company in a format specified by the Company. The signing of a service order by the Customer and
acceptance thereof by the Company initiates the respective obligations of the parties as set forth therein
and pursuant to this tariff but the duration of the service is calculated &om the service commencement
date.

Services: The Company's telecommunications services offered on the Company's network.

Shared Facilities: A facility or equipment system or subsystem which can be used simultaneously by
several Customers.

Station: Telephone equipment from or to which calls are placed.

Trunki A communications path connecting two switching systems in a network, used in the
establishment of an end-to-end connection.

User: A Customer or any other person authorized by the Customer to use service provided under this
tariff.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:

CommPartners,LLC .... SCTariffNo.2
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1. DEFINITIONS, cont'd.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited

to charges for construction, installation, or special fees, for which the Customer becomes liable at the time
the service order is executed.

Off-Hook: Denotes the active condition of a telephone exchange service line.

On-Hook: Denotes the idle condition of a telephone exchange service line.

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that carrier by dialing 1+.

Recurring Charges: The monthly charges to the Customer for services, facilities and equipment, which

continue for the agreed upon duration of the service.

Resold Services: Local exchange services provided by the incumbent local exchange carrier and resold

by the Company.

Service Commencement Date: The first day following the date on which the Company notifies the

Customer that the requested service or facility is available for use, unless extended by the Customer's

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service commencement date.

Service Order: The written request for local exchange services executed by the Customer and the

Company in a format specified by the Company. The signing of a service order by the Customer and

acceptance thereof by the Company initiates the respective obligations of the parties as set forth therein

and pursuant to this tariff, but the duration of the service is calculated from the service commencement
date.

Services: The Company's telecommunications services offered on the Company's network.

Shared Facilities: A facility or equipment system or subsystem which can be used simultaneously by

several Customers.

Station: Telephone equipment from or to which calls are placed.

Trunk: A communications path connecting two switching systems in a network, used in the

establishment of an end-to-end connection.

User: A Customer or any other person authorized by the Customer to use service provided under this

tariff.

Issued: .............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ....................................
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2,1. Under~takin of the~Cornan

The Company's services offered pursuant to this tariff are furnished for local exchange service

among specified points within a local calling area. The Company may offer these services over

its own or resold facilities.

The Company installs, operates, and maintains the communications services provided herein in

accordance with the terms and conditions set forth in this tariff. The Company may act as the

Customer's agent for ordering access connection facilities provided by other carriers or entities as

required in the Commission's rules and orders, when authorized by the Customer, to allow

connection of a Customer's location to the Company's network. The Customer shall be

responsible for all charges due for such service arrangement. The Company's services and

facilities are provided on a monthly basis unless otherwise indicated and are available 24 hours

per day, 7 days per week.

2.2. Limitations

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2,2.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide

service to or from a location where the necessary facilities or equipment are not available.

2,2.3. The Company reserves the right to discontinue furnishing service in accordance with the

terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the

Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application.

2.2.S. Service may be used for transmission of communications by the Customer and by the

authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control

ofCustomer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as weH as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company.

David Clark
President

3291 North Buffalo I)rive, Suite 8
Las Vegas, Nevada 89129
dclarkcommpartners. us

Effective:

CommPartners,LLC .... SCTariffNo.2
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2. RULES AND REGULATIONS

2.1. Undertaking of the Company

The Company's services offered pursuant to this tariff are furnished for local exchange service

among specified points within a local calling area. The Company may offer these services over
its own or resold facilities.

The Company installs, operates, and maintains the communications services provided herein in
accordance with the terms and conditions set forth in this tariff. The Company may act as the

Customer's agent for ordering access connection facilities provided by other carriers or entities as

required in the Commission's rules and orders, when authorized by the Customer, to allow
connection of a Customer's location to the Company's network. The Customer shall be

responsible for all charges due for such service arrangement. The Company's services and

facilities are provided on a monthly basis unless otherwise indicated and are available 24 hours

per day, 7 days per week.

2.2. Limitations

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2.2.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the
terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the
Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application.

2.2.5. Service may be used for transmission of communications by the Customer and by the
authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.
An assignment shall be deemed to include any change of voting or management control

of Customer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company.

issued:
David Clark

President

3291 North Buffalo [)rive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: .................................
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2. RULRSAIVS RKGULATIGNS cont'd.

2,2. Limitations cont'd.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be
considered as principal and agent, partners, or employer and employee.

2.2.8. The Company's failure to insist upon strict performance of the terms of this tariff or to
exercise any rights or remedies set forth in this tariff shall not waive any of the
Company's rights to require strict performance of such terms, to assert any of the same
rights, or to rely on any such terms any time thereafter.

2.3. LiabiHtv

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all
third party claims, demands, actions, causes of action, judgments, costs and reasonable
attorneys' fees and expenses of any kind or nature, for any and all damages of any kind
arising from or related to any use of the. Company's service or otherwise arising from the
Customer's relationship with the Company.

23.2. The Company shall not be liable for, and is excused from, any failure or delay in
performance that is due to acts of God, acts of civil or military authority, acts of the
public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,
miusually severe weather, epidemics, or due to any other cause beyond the Company's
reasonable control.

2.3.3. If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion
of such service with, for, or on behalf of the Company, or if a third party is involved in
any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies
against either the Company or such third party, whether under contract, warranty, tort or
any other grounds, than if such a third party had not been so involved.

2.3.4. In the event that the Company's service or any portion thereof is unavailable to Customer
due to a total or partial interruption of the service, the Company's sole obligation, and
Customer's sole and exclusive remedy, with respect to such interruption of service shall
be for the Company, if requested by Customer, to provide and for the Customer to
receive a pro rata credit for the period and for the portion of the service affecting during
which the service or any part thereof was unavailable to Customer.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2. RULES AND REGULATIONS_ cont'd.

2.2. Limitations, c_ont'd.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be

considered as principal and agent, partners, or employer and employee.

2.2.8. The Company's failure to insist upon strict performance of the terms of this tariff or to
exercise any rights or remedies set forth in this tariff shall not waive any of the

Company's rights to require strict performance of such terms, to assert any of the same

rights, or to rely on any such terms any time thereafter.

2.3. Liabili_i_

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, judgments, costs and reasonable
attorneys' fees and expenses of any kind or nature, for any and all damages of any kind

arising from or related to any use of the, Company's service or otherwise arising from the

Customer's relationship with the Company.

2.3.2. The Company shall not be liable for, and is excused from, any failure or delay in

performance that is due to acts of God, acts of civil or military authority, acts of the

public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,
unusually severe weather, epidemics, or due to any other cause beyond the Company's
reasonable control.

2.3.3. If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion

of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies

against either the Company or such third party, whether under contract, warranty, tort or

any other grounds, than if such a third party had not been so involved.

2.3.4. In the event that the Company's service or any portion thereof is unavailable to Customer

due to a total or partial interruption of the service, the Company's sole obligation, and
Customer's sole and exclusive remedy, with respect to such interruption of service shall

be for the Company, if requested by Customer, to provide and for the Customer to

receive a pro rata credit for the period and for the portion of the service affecting during

which the service or any part thereof was unavailable to Customer.

Issued: ...........................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective:
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2. RULES ANj) RKG TIGRS cont'd.

2.3. Liability cont'd.

2.3.5, In no event shall the Company be liable for any loss of profits or for any indirect,
incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or

contracts between Customer and the Company shall not exceed the estimated monthly
charges as calculated by the Company for the month during which such liability arises.

2.3.6. 'I he Company warrants that it shall provide its service in accordance with this tariff.
THE Company DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCI.UDING, WITHOIJT LIMITATION, ANY WARRANTIES OF
MERCHANTABILFIY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3.7. No agents or employees of other carriers shall be deemed to be agents or employees of
the Company.

2.3.8. The Company shall not be liaMe to the Customer or any other person, firm, or entity in
any respect whatsoever as a result ofmistakes, accidents, errors, omissions, interruptions,
delays, or defects in service (collectively "defects"). Defects caused by or contributed to,
directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,
representatives invitees, licensees, successors or assigns or which arise kom or are
caused by the use of facilities or equipment of Customer or related parties shall not result
in the imposition of any liability whatsoever upon the Company, and Customer shall pay
to the Company any reasonable costs, expenses, damages, fees or penalties incinYed by
the Company as a result thereof, including costs of local access providers' labor and
materials. In addition, all or a portion of the service may be provided over facilities of
third parties, and the Company shall not be liable to Customer or any other person, firm,
or entity in any respect whatsoever arising out of defects caused by such third parties,

2.4. ,, ~DC osits

The Company does not normally collect deposits from Customers. However, deposits may be
required from Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.

David Clark
President

3291 North BufFalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2. RULES AND REGULATIONS, e0nt'd.

2.3. Liability, cont'.d_

2.3.5. In no event shall the Company be liable for any loss of profits or for' any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or
contracts between Customer and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability arises.

2.3.6. Iqae Company warrants that it shall provide its service in accordance with this tariff.
THE Company DISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR
IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF

MERCHANTABILFI'Y OR FITNESS FOR A PARTICULAR PURPOSE.

2.3.7. No agents or employees of other carriers shall be deemed to be agents or employees of

the Company.

2.3.8. The Company shall not be liable to the Customer or any other person, firm, or entity in
any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (collectively "defects"). Defects caused by or contributed to,

directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,
representatives invitees, licensees, successors or assigns or which arise from or are
caused by the use of facilities or equipment of Customer or related parties shall not result

in the imposition of any liability whatsoever upon the Company, and Customer shall pay

to the Company any reasonable costs, expenses, damages, fees or penalties incurred by
the Company as a result thereof, including costs of local access providers' labor and
materials. In addition, all or a portion of the service may be provided over facilities of

third parties, and the Company shall not be liable to Customer or any other person, firm,

or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. Deposits

The Company does not normally collect deposits from Customers. However, deposits may be

required from Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.

Issued: ..............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ......................................
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2. ULKS AND REGULATIONS cont'd.

2.5. Advance Pa~cuts

2.5.1. Recurrin Ch es

The Company reserves the right to collect an advance payment from those Customers
from whom the Company feels an advance payment is necessary. Such payment shall
not exceed one month's estimated charges as an advance payment for service. This will
be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.5.2. Non-Recurrin~gharges

The Company reserves the right to require pre-payment of non-recurring charges in such
amount as may be deemed necessary by the Company. In addition, where special
construction is involved, advance payment of the quoted construction charges may be
required at the time of application for service. Company will foHow the deposit rules as
found in R. 103-621.

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,
municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2,7, ~Eui ment

2.7.1. The Company's faciHties and service may be used with or terminated in Customer-
provided terminal equipment or Customer-provided communications systems, such as a
PBX, key system or pay telephone. Such terminal equipment shall be furnished and
maintained at the expense of the Customer, except as otherwise provided. The Customer
is responsible for all costs at his or her premises, including personnel, wiring, electrical
power, and the like, incurred in the use of the Company's service. The Customer is
responsible for ensuring that Customer-provided equipment connected to Company
equipment and facilities is compatible with such equipment and facilities.

2.7.2. The Company shall use reasonable efforts to maintain facilities and equipment that it
furnishes to the Customer. The Customer may not, nor may the Customer permit others,
to disconnect, rearrange, remove, attempt to repair or otherwise interfere w'ith any of the
facilities or equipment installed by the Company, except upon the written consent of the
Company.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners, us

Effective:
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2. R UI'ES AND REGULATIONS, cont:d.

2.5. Advance Payments

2.5.1. Recurring Charges

The Company reserves the right to collect an advance payment from those Customers
from whom the Company feels an advance payment is necessary. Such payment shall
not exceed one month's estimated charges as an advance payment for service. This will

be applied against the next month's charges and a new advance payment may be

collected for the next month.

2.5.2. Non-Recurring Charges

The Company reserves the right to require pre-payment of non-recurring charges in such
amount as may be deemed necessary by the Company. In addition, where special
construction is involved, advance payment of the quoted construction charges may be

required at the time of application for service. Company will follow the deposit rules as

found in R. 103-621.

2.6. T___e_

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,

municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2.7......... Equipment

2.7.1. The Company's facilities and service may be used with or terminated in Customer-

provided terminal equipment or Customer-provided communications systems, such as a
PBX, key system or pay telephone. Such terminal equipment shall be furnished and
maintained at the expense of the Customer, except as otherwise provided. The Customer

is responsible for all costs at his or her premises, including personnel, wiring, electrical

power, and the like, incurred in the use of the Company's service. The Customer is

responsible for ensuring that Customer-provided equipment connected to Company

equipment and facilities is compatible with such equipment and facilities.

2.7.2. The Company shall use reasonable efforts to maintain facilities and equipment that it
furnishes to the Customer. The Customer may not, nor may the Customer permit others,

to disconnect, rearrange, remove, attempt to repair or otherwise interfere with any of the

facilities or equipment installed by the Company, except upon the written consent of the

Company.

Issued: ...............................
David Clark

President
3291 North Buffalo [)rive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ........................................
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2. RULES AMP RKG TIGRS cont'd.

2,7. , ~Eujiim~en cont'd.

2.7.3. Equipment the Company provides or installs at the Customer premises for use in
connection with services the Company offers shall not be used for any purpose other than
that for which the Company provided it.

2.7.4. The Customer shaH be responsible for payment of service charges, as set forth herein, for
visits by the Company's agents or employees to the premises of the Customer when the
service difficulty or trouble report results from the use of equipment or facilities provided

by any party other than the Company, including but not limited to the Customer.

2.7.5. The Company shaH not be responsible for the installation, operation or maintenance of
any Customer-provided equipment. %here such equipment is connected to the facilities
furnished pursuant to this tariff, the responsibility of the Company shaH be limited to the
furnishing of facilities offered under this tariff and to the maintenance and operation of
such facilities. Subject fo this responsibility, the Company shall not be responsible for
the transmission of signals by Customer-provided equipment or for the quality of, or
defects in, such transmission; or the reception of signals by Customer"provided
equipment.

2.7.6. Upon reasonable notification to the Customer and at a reasonable time, the Company may
make such tests and inspections as may be necessary to determine that the Customer is
complying with the requirements set forth in the section for the installation, operation and
maintenance of Customer-provided facilities, equipment and wiring in the connection of
such facilities and equipment to Company-provided facilities and equipment.

2.7.7. Title to all facilities provided by the Company under this tariff shall remain in the
Company's name or in the name of the carrier supplying the services and facilities being
resold.

2,3, Installation

Service is installed upon mutual agreement between the Customer and the Company. The service
agreement does not alter rates specified in this tariff.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2. RULES AND REGULATIONS, cont'd.

2.7........ E__q_u____ment,cont'd,

2.7.3. Equipment the Company provides or installs at the Customer premises for use in
connection with services the Company offers shall not be used for any purpose other than

that for which the Company provided it.

2.7.4. The Customer shall be responsible for payment of service charges, as set forth herein, for

visits by the Company's agents or employees to the premises of the Customer when the
service difficulty or trouble report results from the use of equipment or facilities provided

by any party other than the Company, including but not limited to the Customer.

2.7.5. The Company shall not be responsible for the installation, operation or maintenance of

any Customer-provided equipment. Where such equipment is connected to the facilities
furnished pursuant to this tariff, the responsibility of the Company shall be limited to the

furnishing of facilities offered under this tariff and to the maintenance and operation of
such facilities. Subject to this responsibility, the Company shall not be responsible for

the transmission of signals by Customer-provided equipment or for the quality of, or

defects in, such transmission; or the reception of signals by Customer-provided

equipment.

2.7.6. Upon reasonable notification to the Customer and at a reasonable time, the Company may
make such tests and inspections as may be necessary to determine that the Customer is

complying with the requirements set forth in the section for the installation, operation and
maintenance of Customer.-provided facilities, equipment and wiring in the connection of

such facilities and equipment to Company.provided facilities and equipment.

2.7.7. Title to all facilities provided by the Company under this tariff shall remain in the

Company's name or in the name of the carrier supplying the services and facilities being
resold.

2..8. _. Installation

Service is installed upon mutual agreement between the Customer and the Company. The service

agreement does not alter rates specified in this tariff.

Issued: ........................
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ....................................
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2. RULKSANB REGULATIONS cont'd.

2.9. ~Pa ment and Bi~llin

2.9.1. Service is billed on a monthly basis, and consistent with Commission Rule 103-622.1.
Bills are due and payable upon receipt. In addition to any other remedies the Company
may have, a late payment fee shall be applied on balances that remain unpaid for one
calendar month following the invoice date in the amount of one and one-half percent (1-
/2%) per month of the amount of the late payment starting &om the invoice date, and
consistent with Commission Rule 103-622.2.

2.9.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-
requested service start date, the service commencement date, or the date set forth in

section 2.9.3., below. Partial month billings shall be prorated based on 30 days. Unless
otherwise referenced in this tariff, any &action of a cent for the Company's service will
be rounded up to the next whole cent. Adjustment of bills will be handled in accordance
with Commission Rule 103-623.

2.9.3. Unless the Customer notifies the Company to the contrary within five (5) business days
after the service commencement date, service shall be deemed accepted by the Customer
as of that day, and charges shall accrue for the service as of the service commencement
date.

2.9.4. The Customer is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer,
including but not limited to, all calls originated at the Customer's number(s); accepted at
the Customer's number(s) via third party billing or collect billing; incurred at the specific
request of the Customer, or placed using a caHing card issued to the Customer. The
security of the Customer's authorization codes is the responsibility of the Customer. The
Company reserves the right to bill aH calls placed using Customer's authorization code.

2.9.5. Customer will be billed for and will be responsible for any applicable federal, state, or
local taxes, tax surcharges and similar fees related to the provision and use of service
unless Customer provides the Company with a valid exemption certificate. The
Company reserves the right to adjust its rates and charges, or impose additional rates and
charges on its Customers pursuant to charges imposed on the Company by an order, rule
or regulation of the Federal Communications Commission (FCC) or other governmental
authority in support of statutory or regulatory programs, such as Universal Service Fund,
Presubscribed Interexchange Carrier Charge, and payphone service provider
compensatloii.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2.9.

2. RULES AND REGULATIONS,. cont'd..

Payment and Billing

2.9.1. Service is billed on a monthly basis, and consistent with Commission Rule 103-622.1.

Bills are due and payable upon receipt. In addition to any other remedies the Company

may have, a late payment fee shall be applied on balances that remain unpaid for one
calendar month following the invoice date in the amount of one and one-half percent (1-

½%) per month of the amount of the late payment starting from the invoice date, and
consistent with Commission Rule 103-622.2.

2.9.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-
requested service start date, the service commencement date, or the date set forth in
section 2.9.3., below. Partial month billings shall be prorated based on 30 days. Unless
otherwise referenced in this tariff, any fraction of a cent for the Company's service will

be rounded up to the next whole cent. Adjustment of bills will be handled in accordance

with Commission Rule 103-623.

2.9.3. Unless the Customer notifies the Company to the contrary within five (5) business days

after the service commencement date, service shall be deemed accepted by the Customer

as of that day, and charges shall accrue for the service as of the service commencement
date.

2.9.4. The Customer is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at
the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or placed using a calling card issued to the Customer. The

security of the Customer's authorization codes is the responsibility of the Customer. The

Company reserves the right to bill all calls placed using Customer's authorization code.

2.9.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar fees related to the provision and use of service
unless Customer provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and

charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other governmental
authority in support of statutory or regulatory programs, such as Universal Service Fund,
Presubscribed Interexchange Carrier Charge, and payphone service provider

compensation.

Issued: __...................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ......................................
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2. RULES AND RKGULATIOÃS cont'd.

2.10. Cost of Collection

Customers will be liable to the Company for any and aH costs and/or expenses including
reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly
or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this
tariff with respect to the Customer.

2.11. , Bad C:heck Cheer e

Ifpayment for service is made by a check, dry, or similar instrument (collectively "check") that
is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company, in addition to any other remedies available, wiH bill the Customer a twenty-five dollar
($25.00) charge and will re-deposit the check. If, ale:er the check is re-deposited, it is returned by
the bank or financial institution for the second time, another twenty-five dollar ($25,00) charge
will be billed to the Customer. In addition, the Customer will be required to replace the returned
check with a payment in cash or equivalent to cash, such as cashier's check, certified check, or
money order. Notwithstanding the bad check charge provision as set forth in this section, the
Company may disconnect the service in the event of returned payment, as set forth in section 2.17
of this tariff. Charges wiH comply with Section 34-11-70(a) of the South Carolina Code of Laws.

2.12. BiHine to Term

If the total charges incurred by the Customer for aH usage identified in the term plan as heing
contributory toward meeting the Customer's minimum spend commitment (net of any applicable
term plan or other discounts) for any monthly billing period are not at least equal to their timer
plan minimum, then for that month the Customer shall pay an additional charge (as a service
underutilization charge and not as penalty) equal to the difference between the Customer's term
plan minimum and the total amount of net usage charges for contributory usage incurred that
month.

2.13. ~Dis uted Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five
(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of
the accuracy of the entire contents of the bHl and shaH foreclose any opportunity to chaHenge the
accuracy of any portion of that bill at a later date. Consistent with Commission Rule 103-620(g),
the Company will notify aH customers making a complaint that the Company is under the
jurisdiction of the Commission and that the customer may contact the Commission about the
complaint. The Company shall also provide the Commission' toll-free phone number and
address. The Company shaH investigate each complaint in a manner consistent with Commission
Rule 103-628, and report the results to the Customer. During the period that the disputed amount
is under investigation, the Company shall not pursue any coHection procedures or assess late fees
with regard to the disputed amount. The Customer shaH be required to pay the undisputed
portion of the bill, and if not paid, the Company may discontinue service. Company shall
conform to R. 103-623 regarding adjustment of bills.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2. RULES AND REGULATIONS, eont'd.

2_.10__=..Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including

reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

2.11. Bad Check Charge

If payment for service is made by a check, draft, or similar instrument (collectively "check") that
is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company, in addition to any other remedies available, will bill the Customer a twenty-five dollar

($25.00) charge and will re-deposit the check. If, after the check is re-deposited, it is returned by
the bank or financial institution for the second time, another twenty-five dollar ($25.00) charge
will be billed to the Customer. In addition, the Customer will be required to replace the returned

check with a payment in cash or equivalent to cash, such as cashier's check, certified check, or

money order. Notwithstanding the bad cheek charge provision as set forth in this section, the

Company may disconnect the service in the event of returned payment, as set forth in section 2.17
of this tariff. Charges will comply with Section 34-11-70(a) of the South Carolina Code of Laws.

2.12. Billing to Term

If the total charges incurred by the Customer for all usage identified in the term plan as being

contributory toward meeting the Customer's minimum spend commitment (net of any applicable

term plan or other discounts) for any monthly billing period are not at least equal to their timer

plan minimum, then for that month the Customer shall pay an additional charge (as a service
underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for contributory usage incurred that
month.

2.13. Disputed Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five

(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of
the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the

accuracy of any portion of that bill at a later date. Consistent with Commission Rule 103-620(g),
the Company will notify all customers making a complaint that the Company is under the

jurisdiction of the Commission and that the customer may contact the Commission about the

complaint. _Iqae Company shall also provide the Commission' toll-free phone number and
address. The Company shall investigate each complaint in a manner consistent with Commission

Rule 103-628, and report the results to the Customer. During the period that the disputed amount
is under investigation, the Company shall not pursue any collection procedures or assess late fees

with regard to the disputed amount. The Customer shall be required to pay the undisputed

portion of the bill, and if not paid, the Company may discontinue service. Company shall
conform to R. 103-623 regarding adjustment of bills.

Issued: ...........................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: .......................................
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2. RULES ANB REGULATIONS cont'd.

2.1rt. Notices to tbe ~Com an ~b Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.14,1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer' s
service order form;

(8) All other notices such as ordering of service, changes of service, billing inquiries,
and other notices regarding service.

2.14.2. Notices pertaining to 2.14.1.(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shall be either delivered in person, or sent by certified
mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail,

2.14.3. Notices pertaining to 2.14.1.(8), above„shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically
confirmed, or sent by regular mail.

2.15,Cancellation or Termination of Service b~ Customer

2,1$.1. Cancellation of Service Prior to Service Commencement~Dte

Pursuant to Commission Rule 103-624.3, a Customer may cancel service, at any time, by
providing written or verbal notice to the Company. If Customer cancels an application
for service prior to the service commencement date, Customer shall be Hable for any
costs incurred by the Company in provisioning the service as well as the Company's
applicable administrative fees, if any.

2.15.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may,
by providing thirty (30) days advance written notice to the Company, terminate such
service without incurring hability. Upon such a termination, Customer shall immediately
cease using the service and pay the Company for all charges incurred by Customer
through the date such service is discontinued.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us
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2. RULES AND REGULATIONS_ eont'd.

2.14. Notices to the Company_b_y.Cu_.____omer

A notice shall be considered given when delivered in the manner prescribed below.

2.14.1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does

not otherwise conform with the terms and conditions of this tariff or Customer's

service order form;

(B) All other notices such as ordering of service, changes of service, billing inquiries,

and other notices regarding service.

2.14.2.

2.14.3.

Notices pertaining to 2.14.1.(A), above, shall be sent to the Company's principal place of

business, shall be in writing, and shall be either delivered in person, or sent by certified
mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail.

Notices pertaining to 2.14.1.(B), above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

2.15. Cancellation or Termination .of Service b_ Customer

_2.15. l__:._Cancellation of Service Prior to Service Commencement D__ate

Pursuant to Commission Rule 103-624.3, a Customer may cancel service, at any time, by

providing written or verbal notice to the Company. If Customer cancels an application

for service prior to the service commencement date, Customer shall be liable for any
costs incurred by the Company in provisioning the service as well as the Company's

applicable administrative fees, if any.

2.15.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may,

by providing thirty (30) days advance written notice to the Company, terminate such
service without incurring liability. Upon such a termination, Customer shall immediately

cease using the service and pay the Company for all charges incurred by Customer
through the date such service is discontinued.

Issued: .......................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners.us

Effective: .................................
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2. RULKSANBRK ULATIONS cont'd.

2.15. CanceBation or Termination of Service ~b Customer cont'd.

2,15,3,Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days
advance written notice to the Company, terminate such service prior to the expiration of
its specified term. Upon such termination, the foHowing shaB apply:

(A) Customer shaH immediately cease using that service; and

(8) Customer shaH pay the Company for aH charges incurred for that service through
the date that service is discontinued; and

(C) Customer shall pay the Company any promotion credits provided to Customer by
the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining
in the term. For example, if the Customer committed to $400 per month in
charges, and the service is discontinued three (3) months prior to the expiration
of the specified term, the amount due to the Company is equal to 3 (three
months) x $400 (minimum monthly commitment), or $1+00.

2.15,4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer
have agreed to renew such service for a specified period of time, the Company shaH

continue to provide such service until either the Company or the Customer, upon thirty
(30) days prior written notice, terminates the service. During such continuation, the
Company may adjust the charges to the applicable month-to-month rate.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2.15.

2. RULES AND REGULATIONS_ cont'd.

• 'dCancellation or Termination of Servlc.__ee_b_.y..Customer,.cont .

2.15.3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days
advance written notice to the Company, terminate such service prior to the expiration of

its specified tenn. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

O3) Customer shall pay the Company for all charges incurred for that service through
the date that service is discontinued; and

(c) Customer shall pay the Company any promotion credits provided to Customer by

the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining
in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three

months) x $400 (minimum monthly commitment), or $1,200.

2.15.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer

have agreed to renew such service for a specified period of time, the Company shall
continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ................................
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2. RULES AND GULATIONS cont'd.

2.16. Interconnection

2.16.1 Service furnished by the Company may be interconnected with services or facilities of an
access carrier, other authorized communications conunon carrier or with private systems,
subject to the technical limitations established by the Company. Service furnished by the
Company is not part of a joint undertaking with such other carriers. Any special interface
equipment or facilities necessary to achieve compatibility between the facilities of the
Company and of others shall be provided at the Customer's expense.

2.16.2. Interconnection with the facihties or services of other carriers shaH be under the
applicable terms and conditions of the other carriers' tariffs, if any. The Customer is
responsible for taking all necessary legal steps for interconnecting its Customer-provided
terminal equipment or communications systems with such other carriers' facilities. The
Customer shall secure aH licenses, permits, rights-of-way, and other arrangements
necessary for such interconnection.

2.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company" s
facilities such that the signals emitted into the canier's network are of the following:
proper mode, bandwidth, power, data speed, and signal level for the intended use by the
Customer. If the Customer maintains and operates its equipment in a manner that may
cause an imminent harm to the Company's equipment, personnel or the quality of service
to other customers, the Company may require the use of protective equipment at, the
Customer's expense. If this fails to produce quality and safety satisfactory to the
Company, the Company may, upon written notice, terminate the Customer's service
pursuant to section 2.9.14.of this tariff.

The Customer agrees to use and maintain the Company-provided equipment in
accordance with instructions of the Company. Failure to do so will void liability for
interruption of service and may make the Customer responsible for damage to the
Company's equipment pursuant to this section. Risk of loss for any Company-furnished
equipment shaH pass to Customer upon delivery of such equipment to Customer' s
premises.

Title to any Company-furnished equipment shall at all times remain with the Company or
its designee(s). Customer shall not permit any liens or encumbrances to be placed upon
such equipment, and the Company shall have the right to take aH actions necessary
(including taking possession from Customer) to protect its ownership interest in the
Company-furnished equipment.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commparlners. us

Effective:

CommPartners,LLC ......... SCTariffNo.2
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2. RULES AND REGULATIONS, e0nt'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an

access carder, other authorized communications common carder or with private systems,

subject to the technical limitations established by the Company. Service furnished by the

Company is not part of a joint undertaking with such other carriers. Any special interface
equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of others shall be provided at the Customer's expense.

2.16,2. Interconnection with the facilities or services of other carriers shall be under the

applicable terms and conditions of the other carriers' tariffs, if any. The Customer is
responsible for taking all necessary legal steps for interconnecting its Customer-provided

terminal equipment or communications systems with such other carriers' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection.

2.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's

facilities such that the signals emitted into the carrier's network are of the following:

proper mode, bandwidth, power, data speed, and signal level for the intended use by the
Customer. If the Customer maintains and operates its equipment in a manner that may

cause an imminent harm to the Company's equipment, personnel or the quality of service

to other customers, the Company may require the use of protective equipment at the

Customer's expense. If this fails to produce quality and safety satisfactory to the

Company, the Company may, upon written notice, terminate the Customer's service

pursuant to section 2.9.14. of this tariff.

2.16.4. The Customer agrees to use and maintain the Company-provided equipment in
accordance with instructions of the Company. Failure to do so will void liability for

interruption of service and may make the Customer responsible for damage to the

Company's equipment pursuant to this section. Risk of loss for any Company-furnished
equipment shall pass to Customer upon delivery of such equipment to Customer's

premises.

2.16.5. Title to any Company-furnished equipment shall at all times remain with the Company or

its designee(s). Customer shall not permit any liens or encumbrances to be placed upon
such equipment, and the Company shall have the right to take all actions necessary

(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment.

Issued: ................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ..........................
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2. RULES AlVB RKGULAT1'OX coat'd.

2.16. Interconnection cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment
delivered to Customer within five (5) days of termination of the service in connection
with which the equipment was used. Said equipment shall be in the same condition as
when delivered to the Customer, normal wear and tear only excepted. Customer shall
reimburse the Company upon demand for any costs incurred by the Company due to the
Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or
otherwise) and any related documentation (collectively "software") to Customer,
Customer shaH use the software only with Company-furnished equipment and service.
Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,
adapt, translate, create derivative works IIrom, or transfer or transmit the software in any
form or by any means, or (b) use the software for any purpose other than as set forth in
this section. Customer shall not have any ownership rights in, or obtain rights to, the
software. If a Hcense agreement accompanies the software, Customer agrees to abide by
the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the
Company to notify the local service provider of Customer's selection of Company as its
long distance carrier for the Customer-designated telephone numbers and to contact the
local service provider on its behalf.

2.17. Diecontornnnce of Service~b, the~Cpm en

In addition to any other remedies available to the Company, the Company may, upon notice unless stated
otherwise, discontinue service or cancel an application for service. Service may be denied or
discontinued in compliance with R. 103-625 and with R. 103-633.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commpartners. us

CommParmers,I.LC ........
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2. RULES AND REGULATIONS_ cont'd.

2.16. ......Interconnection, cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment
delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as
when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incurred by the Company due to the

Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as f'mnware or
otherwise) and any related documentation (collectively "software") to Customer,
Customer shall use the software only with Company-furnished equipment and service.

Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any

form or by any means, or (b) use the software for any purpose other than as set forth in
this section. Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by

the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its
long distance carder for the Customer-designated telephone numbers and to contact the

local service provider on its behalf.

2.17. Discontinuance of Service_b_x.the Company

In addition to any other remedies available to the Company, the Company may, upon notice unless stated
otherwise, discontinue service or cancel an application for service. Service may be denied or

discontinued in compliance with R. 103-625 and with R. 103-633.

Issued: ..............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

delark@commpartners.us

Effective: ..........................................
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2. RULES AND RKGULATIGNS cont'd.

2,1 tt. ~lns ection Test~in snd A~d'nstment

2.18.1. The Company may, upon reasonable notice, make such tests and inspections as may be
necessary to determine whether the requirements of this tariff are being compHed with in
the installation, operation or maintenance of the Customer's or Company's equipment.
The Company may interrupt the service at any time, without penalty to itself, because of
the Customer's departure from any of these requirements.

2.18.2. Upon reasonable nonce, the facilities provided by the Company shall be made available
to the Company for such tests and adjustments as may be necessary for their maintenance
in a condition satisfactory to the Company.

2.18.3. In the event of service interruption, the Customer shall cooperate in good faith to the
extent necessaty to reinstate the service, including the provision of' immediate access to
the customer's premises.

2.18A. No interruption of service aHowance wiH be granted for the time during which such tests
and adjustments are made.

2.19. AHowance for Interr~utions

2.19.1. For aH services for which charges are specified on a time-sensitive basis, and which there
may be interruption of an individual call, due to a condition in Company's facilities or in
access or termination facilities provided by other carriers, which may be remedied by re-
dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit aHowance wiH be made for that portion ofa eall which is interrupted due
to poor transmission {e.g., noisy circuit), one-way transmission {one party is
unable to hear the other), or involuntary disconnection caused by deficiencies in
service. Customer may also be granted credit for reaching a wrong number. To
receive a credit, Customer must notify a Company customer service
representative and furnish information, including the caHed number, the service
subscribed to, the difficulty experienced, and the approximate time the call was
placed.

{8) Credit allowance will not be made for {1)interruptions not reported to Company,
or {2)interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. If Customer elects to use another means of
communications after one of the above interruptions, or during a period when
Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us
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2. RULES AND REGULATIONS, cont'd.

2.18. Inspection, Testing and Adjustment

2.18.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tariff are being complied with in
the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of

the Customer's departure from any of these requirements.

2.18.2. Upon reasonable notice, the facilities provided by the Company shall be made available

to the Company for such tests and adjustments as may be necessary for their maintenance
in a condition satisfactory to the Company.

2.18.3. In the event of service interruption, the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to

the customer's premises.

2.18.4. No interruption of service allowance will be granted for the time during which such tests

and adjustments are made.

Allowance for Interruptions

2.19.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in
access or termination facilities provided by other carriers, which may be remedied by re-.

dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g., noisy circuit), one-way transmission (one party is
unable to hear the other), or involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number. To
receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service
subscribed to, the difficulty experienced, and the approximate time the call was

placed.

(B) Credit allowance will not be made for (1) interruptions not reported to Company,
or (2) interruptions that are due to the failure of power, equipment, systems or

services not provided by Company. If Customer elects to use another means of
communications after one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.

2.19.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ...........................
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2. RULES AND RKGIJLATIONS cont'd.

2.t9. Attotrence for fnten~utions, cont'd.

2.19.2. When a call has been disconnected, the Customer will be given a credit allowance
equivalent to the charge for the initial minute of the call made to re-establish
communications with the other party. Where a call has been interrupted due to poor
transmission or one-way transmission, the Customer wiII be given a credit allowance up
to an amount equivalent to the charge for the last three minutes of the interrupted call, or
for an entire call if it lasted less than three minutes. A Customer who has reached a
wrong number will be given a credit allowance up to an amount equivalent to the charge
for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.19,3. For all services which involve dedicated access, dedicated interexchange transmission,
and/or dedicated termination, for which monthly recurring charges are applied and which
may be interrupted for as long as several days, the Customer will be given a credit
allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit
allowance will be given; or

(8) When the service's dedicated access or termination line(s) associated with the
service are interrupted for a period of more than two hours, a credit allowance in
an amount equal to one-thirtieth (I/30) of the monthly recurring charge(s) will be
given; or

(C) When the service's access or termination line(s) associated with the service are
interrupted for a period of more than twenty-four (24) hours, a credit allowance
in an amount equal to one-thirtieth (I/30) of the monthly recurring charge(s) will
be given for each twenty-four (24) hour period or fraction thereof.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclarkcommpartners. us

Effective:
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2.19.

2. RU[,ES AND REGULATIONS_ eont'd.

Allowance for Interruptions,.cont'd.

2.19.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish
communications with the other party. Where a call has been interrupted due to poor

transmission or one-way transmission, the Customer will be given a credit allowance up

to an amount equivalent to the charge for the last three minutes of the interrupted call, or
for an entire call if it lasted less than three minutes. A Customer who has reached a

wrong number will be given a credit allowance up to an amount equivalent to the charge
for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.19.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit
allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit
allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the
service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(C) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance
in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.

Issued: ......................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ....................................
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2. RULES AND RKGULATIOltIS cont'd.

2.19., Altoreence for, Inten~utions cont*tt.

2.19.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer" s authorized

user, or agent andlor designees; or

(8) Interruptions due to the failure of power, equipment, systems, or services not
provided by the Company; or

(C) Interruptions during any period during which Company or its agents are not
afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the
service to Company for maintenance, rearrangement purposes, for the
implementation of a Customer order, or for routine maintenance, testing and
adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service
for testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(6) Interruptions that are due to a cause beyond Company's reasonable control,
including, without limitation, problems with the Customer's terminal equipment,
or faihne of Customer to meet its responsibilities set forth in this tarN'.

2.19.5. An interruption period begins when the Customer reports to Company that the service has
been interrupted and releases it for testing and repair. An interruption period ends when
the service is operative again. If the Customer reports the service to be inoperative but
declines to release it for testing and repair, the service is deemed to be impaired, but not
interrupted, and, therefore, no credit for the interruption will be allowed.

2.19.6. If the Customer elects to use another means of communication during the period of
interruption, the Customer must pay the charges for the alternative service used.

David Clark
President

.3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclarkcommpartners. us

Effective:
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2.19.

2. RULES AND REGULATIONS, cont',d.

Allowance for Interruptions, cont'd:

2.19.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(B) Interruptions due to the failure of power, equipment, systems, or services not

provided by the Company; or

(c) Interruptions during any period during which Company or its agents are not
afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D)

(E)

Interruptions during any period when the Customer or user has released the
service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

Interruptions during periods when the Customer elects not to release the service
for testing or repair and continues to use it on an impaired basis; or

(F)

(G)

Interruptions not reported to Company; or

Interruptions that are due to a cause beyond Company's reasonable control,
including, without limitation, problems with the Customer's terminal equipment,
or failure of Customer to meet its responsibilities set forth in this tariff.

2.19.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when
the service is operative again. If the Customer reports the service to be inoperative but
declines to release it for testing and repair, the service is deemed to be impaired, but not

interrupted, and, therefore, no credit for the interruption will be allowed.

2.19.6. If the Customer elects to use another means of communication during the period of

interruption, the Customer must pay the charges for the alternative service used.

Issued: ..............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners.us

Effective: ............................
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2. RULES AND REGULATIONS cont'd.

2.20, Onerator Service Rules

The Company will enforce the operator service rules specified by the Commission and by the
FCC.

2.21. Access ro T~ele hone R~els Services

%here required by the Commission, the Company will participate in telephone relay services for
handicapped and/or hearing impaired end users and will comply with all regulations and
requirements. The Company shall impose any monthly surcharge or any other related charge
upon its local exchange telecommunications subscribers as may be required by state law.

2.22. Access to Caner of Choice

End users of the Company's local service shall have the right to select the interexchange
telecommunications service provider gXC) of their choice. The IXC should request
confirmations/verifications of choice &om its customers no later than the date of submission of its
first bill to the Customer. The Company shaH maintain signed letters of agency or confirmations
of choice on file for use in dispute resolution.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2. RULES AND REGULATIONS, ¢ont'd.

2.20. Operator Service Rules

The Company will enforce the operator service rules specified by the Commission and by the
FCC.

2.21. Access to Telephone Relay Services

Where required by the Commission, the Company will participate in telephone relay services for

handicapped and/or hearing impaired end users and will comply with all regulations and

requirements. The Company shall impose any monthly surcharge or any other related charge
upon its local exchange telecommunications subscribers as may be required by state law.

2.22. Access to Carrier of Choice

End users of the Company's local service shall have the right to select the interexchange

telecommunications service provider (IXC) of their choice. The IXC should request
confirmations/verifications of choice from its customers no later than the date of submission of its

first bill to the Customer. qlae Company shall maintain signed letters of agency or confirmations

of choice on file for use in dispute resolution.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

delark@commpartners.us

Effective:
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2. RULES AM) REGULA. TIONS cont'd.

2.23, Directory Listens

2.23.1, The Company does not publish a directory of subscriber listings. The Company does,
however, arrange for the Customer's main billing number to be placed in the directory or
directories of the dominant local exchange carrier.

2.23.2. The rates and regulations specified herein for directory hstings apply only to the
alphabetical section of the directory. Listings are intended solely for the purpose of
identifying subscriber's telephone number and as an aid to the use of telephone service.

2.23.3. The listings of subscribers„either without charge or at the rate specified within this tariff
for other listings, are arranged alphabetically and are not intended for special prominence
of arrangement. In accepting listings as requested by subscribers or prospective
subscribers, the Company will not be a party to controversies between subscribers as a
result of the publication of such listings in the directories.

2.23.4. Listings must conform to the Company's specifications with respect to the directories.
The Company reserves the right to reject listings when, in its sole judgment, such listings
would violate the integrity of Company records and the directories, confuse individuals

using the directory, or when the Customer cannot provide satisfactory evidence that he or
she is authorized to do business as requested.

2.23.5. The Company reserves the right to limit the length of any listing to one line in the
directory by use of abbreviations when, in its sole judgment, the clearness of the listing
and the identification of the subscriber is not impaired.

2.23.6. Generally, the listed address is the location of the subscriber's place of business or
residence.

2.23.7. Liability of the Company due to directory errors and omissions is as specified in section 2
of this tariff

2.23,8. Generally, a business Hsting consists of a name or dual name, a designation descriptive of
the subscriber's business if not self-explanatory, the address, and the business telephone
number. The main listing is ordinarily the name of the individual, firm or corporation
which contracts for the service or the name under which a business is regularly
conducted.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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2.. RUL. ES AND REGULATIONS, cont'd.

2.2___33.Director_ Listings

2.23.1. The Company does not publish a directory of subscriber listings. The Company does,
however, arrange for the Customer's main billing number to be placed in the directory or
directories of the dominant local exchange carrier.

2.23.2.

2.23.3.

2.23.4.

The rates and regulations specified herein for directory listings apply only to the

alphabetical section of the directory. Listings are intended solely for the purpose of

identifying subscriber's telephone number and as an aid to the use of telephone service.

The listings of subscribers, either without charge or at the rate specified within this tariff
for other listings, are arranged alphabetically and are not intended for special prominence

of arrangement. In accepting listings as requested by subscribers or prospective
subscribers, the Company will not be a party to controversies between subscribers as a

result of the publication of such listings in the d_ectories.

lastings must conform to the Company's specifications with respect to the directories.
The Company reserves the right to reject listings when, in its sole judgment, such listings
would violate the integrity of Company records and the directories, confuse individuals

using the directory, or when the Customer cannot provide satisfactory evidence that he or
she is authorized to do business as requested.

2.23.5. The Company reserves the right to limit the length of any listing to one line in the

directory by use of abbreviations when, in its sole judgment, the clearness of the listing
and the identification of the subscriber is not impaired.

2.23.6. Generally, the listed address is the location of the subscriber's place of business or
residence.

2.23.7. Liability of the Company due to directory errors and omissions is as specified in section 2
of this tariff.

2.23.8. Generally, a business listing consists of a name or dual name, a designation descriptive of
the subscriber's business if not self-explanatory, the address, and the business telephone

number. The maha listing is ordinarily the name of the individual, firm or corporation
which contracts for the service or the name under which a business is regularly

conducted.

Issued: ................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective:
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2. RULES AWB REGULATIONS cont'd.

2.24e ~Sial Construction

Subject to the agreement of the Company and to aH of the regulations contained in this tariff,
special construction of facilities may be undertaken on a reasonable efforts basis at the request of
the Customer. Special consMction is construction:

(A) Where facilities are not presently available and there is no other requirement for the
facilities so constructed;

(8) Of a type other than that which the Company would "normally" utilize in the furnishing
of its services;

(C) Over a route other than that which the Company would normally utilize in the furnishing
of its services;

(D) In a quantity greater than that which the Company would normally construct;

(E) On an expedited basis;

(F) On a temporary basis until permanent facilities are available;

(0) Involving abnormal costs; or

(H) In advance of its normal construction.

2.25. Univ~em 1 EmerEeene r T~ele hone Number Eerv~ie 91l~E911

2.25.1. This tariff does not provide for the inspection or constant monitoring of facilities to
discover error, defects or malfunctions in the service, nor does the Company undertake
such responsibility.

2.25.2. 911 information consisting of the names, addresses and telephone numbers of all
telephone customers is confidential. The Company will release such information via the
Data Management System only aAer a 911 call has been received, on a call by call basis,
only for the purpose of responding to an emergency call in progress.

2.25.3. The 911 calling party, by dialing 911,waives the privacy afforded by non-listed and non-
published service to the extent that the telephone number, name, and address associated
with the originating station location are furnished to the Public Safety Answering Point.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
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CommPartners,LLC .......... SCTariffNo. 2
Page26

2.24.

2.25.

2. RULES AND REGULATIONS, cgnt'd.

...... Special Construction

Subject to the agreement of the Company and to all of the regulations contained in this tariff,

special construction of facilities may be undertaken on a reasonable efforts basis at the request of
the Customer. Special construction is construction:

(A) Where facilities are not presently available and there is no other requirement for the

facilities so constructed;

03) Of a type other than that which the Company would "normally" utilize in the furnishing

of its services;

(c) Over a route other than that which the Company would normally utilize in the furnishing

of its services;

(D) In a quantity greater than that which the Company would normally construct;

(E) On an expedited basis;

(F) On a temporary basis until permanent facilities are available;

(G) Involving abnormal costs; or

(H) In advance of its normal construction.

U_ni_versal Emergency Telephone Number Servic___.l._E91_ 1_)

2.25.1. This tariff does not provide for the inspection or constant monitoring of facilities to

discover error, defects or malfunctions in the service, nor does the Company undertake

such responsibility.

2.25.2. 911 information consisting of the names, addresses and telephone numbers of all

telephone customers is confidential. The Company wilt release such information via the

Data Management System only after a 911 call has been received, on a call by call basis,

only for the purpose of responding to an emergency call in progress.

2.25.3. The 911 calling party, by dialing 911, waives the privacy afforded by non-listed and non-

published service to the extent that the telephone number, name, and address associated

with the originating station location are furnished to the Public Safety Answering Point.

Issued: .................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

delark@commpartners.us
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2. RULES AND GULA.TIQNS cont'd.

2.2S,Universat~Emer enc ~Tete hone Number Services 911 E911j„cont*d.

2.25.4. AAer the establishment of service, it is the Public Safety Agency's responsibility to
continue to verify the accuracy of and to advise the Company of any changes as they
occur in street names, establishment of new streets, changes in address numbers used on
existing streets, closing and abandonment of streets, changes in pohce, fire, ambulance or
other appropriate agencies' jurisdiction over any address, annexations and other changes
in municipal and county boundaries, incorporation of new cities or any other similar
matter that may affect the routmg of 911 calls to the proper Public Safety Answering
Point.

2.25.5, The Company assumes no liability for any infringement or invasion of any right of
privacy of any person or persons caused„or claimed to be caused, directly or indirectly by
the use of 911 Service. Under the terms of this tariff, the Public Safety Agency must
agree (except where the events, incidents, or eventualities set forth in this sentence are the
result of the Company's gross negligence or willful misconduct), to release, indemnify,
defend and hold harmless the Company Irom any and all losses or claims whatsoever,
whether suffered, made, instituted, or asserted by the Public Safety Agency or by any
other party or person, for any personal injury to or death of any person or persons, or for
any loss, damage, or destruction of any property, whether owned by the Customer or
others. Under the terms of this tariff, the Public Safety Agency must also agree to
release, indemnify, defend and hold harmless the Company for any infringement of
invasion of the right of privacy of any person or persons, caused or claimed to have been
caused, directly or indirectly, by the installation, operation, failure to operate,
maintenance, removal, presence, condition, occasion, or use of 911 service features and
the equipment associated therewith, or by any services furnished by the Company in
connection therewith, including, but not limited to, the identification of the telephone
number, address, or name associated with the telephone used by the party or parties
accessing 911 service hereunder, and which arise out of the negligence or other wrongful
act of the public safety agency, its user, agencies or municipalities, or the employees or
agents of any one of them, or which arise out of the negligence, other than gross
negligence or willful misconduct, of the Company, its employees or agents.

2.26 Commission C~om laints

As set out in Commission Rule 103-616,the Company shall respond to a complaint conveyed to the
Company by the Commission in a timely and thorough manner, not to exceed fourteen days from the
receipt of the complaint by the utility in writing. All oral complaints, including inquiries will be
investigated and disposed of within seven days, unless the complaint is of an extraordinary nature.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8
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2. RULES AND REGULATIONS, cont'd,:

2.25. Universal Emergency Telephone Number Service (911, E911_ cont'd.

2.25.4. After the establishment of service, it is the Public Safety Agency's responsibility to

continue to verify the accuracy of and to advise the Company of any changes as they
occur in street names, establishment of new streets, changes in address numbers used on

existing streets, closing and abandonment of streets, changes in police, fire, ambulance or
other appropriate agencies' jurisdiction over any address, annexations and other changes

in municipal and county boundaries, incorporation of new cities or any other similar
matter that may affect the routing of 911 calls to the proper Public Safety Answering

Point.

2.25.5. The Company assumes no liability for any infringement or invasion of any fight of

privacy of any person or persons caused, or claimed to be caused, directly or indirectly by
the use of 911 Service. Under the terms of this tariff, the Public Safety Agency must

agree (except where the events, incidents, or eventualities set forth in this sentence are the
result of the Company's gross negligence or willful misconduct), to release, indemnify,
defend and hold harmless the Company from any and all losses or claims whatsoever,

whether suffered, made, instituted, or asserted by the Public Safety Agency or by any

other party or person, for any personal injury to or death of any person or persons, or for

any loss, damage, or destruction of any property, whether owned by the Customer or
others. Under the terms of this tariff, the Public Safety Agency must also agree to

release, indemnify, defend and hold harmless the Company for any infringement of

invasion of the right of privacy of any person or persons, caused or claimed to have been
caused, directly or indirectly, by the installation, operation, failure to operate,
maintenance, removal, presence, condition, occasion, or use of 911 service features and

the equipment associated therewith, or by any services furnished by the Company in
connection therewith, including, but not limited to, the identification of the telephone

number, address, or name associated with the telephone used by the party or parties

accessing 911 service hereunder, and which arise out of the negligence or other wrongful
act of the public safety agency, its user, agencies or municipalities, or the employees or

agents of any one of them, or which arise out of the negligence, other than gross

negligence or willful misconduct, of the Company, its employees or agents.

2.26 Commission Complaints

As set out in Commission Rule 103-616, the Company shall respond to a complaint conveyed to the

Company by the Commission in a timely and thorough manner, not to exceed fourteen days from the
receipt of the complaint by the utility in writing. All oral complaints, including inquiries will be

investigated and disposed of within seven days, unless the complaint is of an extraordinary nature.

Issued:
David Clark

President
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3. MAXIMUM SKRVICK 9KSCRIPTIQNS AND RATES

3,1,, irccal E~aciraa e Service

Local Exchange Service consists of services furnishing switched communication in connection
with one-way and/or two-way information transmission pomts within a Local Calling Area
offered pursuant to this tariff. Local Exchange Services provide a Customer with a connection to
the public switched network which enables the Customer to:

(A) Receive calls from other stations on the public switched telephone network;

(B) Access the Company's I.ocal CaHing Services as set forth in this tariff;

(C) Access intraLATA, interI. ATA, intrastate„ interstate, and international calling services
provided by other certified common carriers;

(0) Access (at no additional charge) the Company's operator and customer service center for
service-related assistance; access toll-free telecommunications services such as 800, 888,
877 NPA; and access 911 service for emergency calling.

If available in the territory of the underlying incumbent local exchange carrier, Local Exchange
Services may be used to originate calls to other telephone companies' caller-paid information
services (e.g., NPA 900, etc.). Calls to those numbers and other numbers used for caller-paid
information services can be blocked by the Company's switch at the Customer's request.
Customers that request Call Blocking will be charged as per this tariff,

Local Exchange Service provides an individual access line for the transmission of two-way
switched voice or data communication within a local calling area. The individual access line is
the connecting facility between a Customer's premise and a serving central office that provides
Customer access to the switched network for placing and receiving calls. The individual access
lme also enables the Customer to access the service of long distance carriers.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclarkcommpartners. us

Effective:
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES

3.1 ....... __9.__ Exchange Service

Local Exchange Service consists of services furnishing switched communication in connection

with one-way and/or two-way information transmission points within a Local Calling Area
offered pursuant to this tariff. Local Exchange Services provide a Customer with a connection to

the public switched network which enables the Customer to:

(A) Receive calls from other stations on the public switched telephone network;

(B) Access the Company's Local Calling Services as set forth in this tariff;

(c) Access intraLATA, interLATA, intrastate, interstate, and international calling services

provided by other certified common carriers;

(D) Access (at no additional charge) the Company's operator and customer service center for
service-related assistance; access toll-free telecommunications services such as 800, 888,

877 NPA; and access 911 service for emergency calling.

ff available in the territory of the underlying incumbent local exchange carrier, Local Exchange

Services may be used to originate calls to other telephone companies' caller-paid information

services (e.g., NPA 900, etc.). Calls to those numbers and other numbers used for caller-paid
information services can be blocked by the Company's switch at the Customer's request.

Customers that request Call Blocking will be charged as per this tariff.

Local Exchange Service provides an individual access line for the transmission of two-way
switched voice or data communication within a local calling area. The individual access line is

the connecting facility between a Customer's premise and a serving central office that provides
Customer access to the switched network for placing and receiving calls. The individual access

line also enables the Customer to access the service of long distance carriers.

Issued: ...............................
David Clark

President
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3. MAXIMUM SERVICE DESCRIPTIONS AXQ RATKS coat'd.

3,1, ,Local E~xchan e Service cont*1.

3.1.1 Sin le Line Service

Single Line Service provides a Business or Residential Customer with a singl, voice-
grade telephonic communications channel which can be used to place or receive one call
at a time. Single Lines are provided for connection of Customer-provided single station
sets or facsimile machines to the public switched telecommunications network. Each
Single Line may be configured into a hunt group with other Company-provided Single
Lines. Each Single Linc can be provided with any of the optional features as listed in
Section 3.1.4. Non-Recurring Charges appear in Section 3.1.7. Monthly Recurring rates
per Single Line Service apply as follows:

Per Line- Basic local Exchange
Pcr Line- Extended Local Calling

Monthly RecinYing

$50.00
$30.00

3.1.2 Basic Trunk Service

Basic Trunk Service provides a Customer a voice-grade telephonic commurucations
channel which can be used to place or receive one call at a time. Basic Trunks are
provided for connection of Customer-provided private branch exchange (PBX) to the
public switched telecommunications network. Non-Recurring Charges appear in Section
3.1.7. Monthly Recurring rates pcr Basic Trunk Service apply as follows:

Monthl Recurrin

$150,00

DID Trunk Service provides a Business Customer with a single, voice-grade telephonic
communications channel which can be used to receive incoming calls one call at a time.
DID Trunk Service transmits the dialed digits for all incoming calls allowing the
customer's PBX to route incoming calls directly to individual station corresponding to
each individual DID number, Charges for DID Trunk Services include Basic Trunk rates
(non-recurring and monthly recurring) as set forth in Section 3.1.2. in addition to thc DID
Trunk Termination rates.

Per Termination (per trunk)

Monthl Recurrin
$200.00

Issued:
David Clark
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES_ eont'd,

3.1. LocalExchange Se___ice, con t'd_

3.1.1 Sing__Line Service

Single Line Service provides a Business or Residential Customer with a single, voice-
grade telephonic communications channel which can be used to place or receive one call
at a time. Single Lines are provided for connection of Customer-provided single station
sets or facsimile machines to the public switched telecommunications network. Each

Single Line may be configured into a hunt group with other Company-provided Single
Lines. Each Single Line can be provided with any of the optional features as listed in
Section 3.1.4. Non-Recurring Charges appear in Section 3.1.7. Monthly Recurring rates

per Single Line Service apply as follows:

Per Line- Basic Local Exchange
Per Line- Extended Local Calling

MonthlyRecurring

$50.00
$30.00

3.1.2 Basic Trtmk. Se_ffic__e

Basic Trunk Service provides a Customer a voice-grade telephonic communications
channel which can be used to place or receive one call at a time. Basic Trunks are

provided for connection of Customer-provided private branch exchange (PBX) to the
public switched telecommunications network. Non-Recurring Charges appear in Section
3.1.7. Monthly Recurring rates per Basic Trunk Service apply as follows:

Monthly Recurring

Per Trunk $150.00

3.1.3. DID Trtmk Service

DID Trunk Service provides a Business Customer with a single, voice-grade telephonic
communications channel which can be used to receive incoming calls one call at a thne.

DID Trunk Service transmits the dialed digits for all incoming calls allowing the
customer's PBX to route incoming calls directly to individual station corresponding to

each individual DID number. Charges for DID Trunk Services include Basic Trunk rates

(non-recurring and monthly recurring) as set forth in Section 3.1.2. in addition to the DID
Trunk Termination rates.

Per Termination (per trunk)

Monthly Recurring
$200,00

Issued: ......................................
David Clark

President
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3. SERVICE DESCRIPTIONS A%9 RATES cont'd.

3.1. , Local~Eachan e Service cont'd,

3.1.4 Optional Features

The following is a list of optional features for use with Local Exchange Services.

3.1.4,1.Line Ontions

Monthly Non-
Recurring Recurring

C~har e C~har es
Feature installation
Call forwarding
Call forwarding-busy
Call forwarding-busy/no answer
Call forwarding-no answer
Call forwarding-select
Caller ID
Caller ID with name
Call waiting
Distinctive ringing
Remote call forwarding
Repeat dialing
Return call
Selective call rejection
Signal ring-1 number
Signal ring-2 numbers
Speed dial-8
Speed dial-30
Three-way calling

$5.00
$5.00
$5.00
$5.00
$.5.00
$5.00
$5.00
$5.00
$5,00
$5.00
$5.00
$5.00
$5.00
$s.oo
$5.00
$5.00
$5.00
$5.00
$5.00

$5.00
$5.00
$s.00
$s.oo
$5.00
$5.00
$5.00
$5,00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00
$5.00

3,1,4.2. Direct lnw~ard Dial ~DID Service

DID Service is an optional feature which can be purchased in conjunction with
Company-provided Basic Trunks or Digital Trunks. DID service transmits the
dialed digits for all incoming calls allowing the Customer's PBX to route
incoming calls directly to individual stations corresponding to each individual
DID number. Charges for DID capability and DID number blocks apply in
addition to charges specified for Basic Trunks or Digital Trunks in Sections
3,1.2. and 3.1.3., respectively.

Each group of 20 DID numbers

Issued:
David Clark
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3. MAXIMUM SERVICE DESCRIPTION.S AND RATES, eont'd.

3.1. Local Exchange SerLcice, cont'd.

3_1.4,.._ Optional Features

The following is a list of optional features for use with Local Exchange Services.

3.1.4.1. Line Options

Monthly Non-
Recurring Recurring

.....Ch h_ Z..............Charges
Feature installation $5.00 $5.00

Call forwarding $5.00 $5.00

Call forwarding-busy $5.00 $5.00

Call forwarding-busy/no answer $5.00 $5.00

Call forwarding-no answer $5.00 $5.00
Call forwarding-select $5.00 $5.00
Caller ID $5.00 $5.00
Caller ID with name $5.00 $5.00

Call waiting $5.00 $5.00
Distinctive ringing $5.00 $5.00

Remote call forwarding $5.00 $5.00

Repeat dialing $5.00 $5.00
Return call $5.00 $5.00

Selective call rejection $5.00 $5.00

Signal ring-1 number $5.00 $5.00

Signal ring-2 numbers $5.00 $5.00

Speed dial-8 $5.00 $5.00
Speed dial-30 $5.00 $5.00
Three-way calling $5.00 $5.00

3.1.4.2.Di_____rec__AtInward Dial (DID) Service

DID Service is an optional feature which can be purchased in conjunction with

Company-provided Basic Trunks or Digital Trtmks. DID service transmits the

dialed digits for all incoming calls allowing the Customer's PBX to route
incoming calls directly to individual stations corresponding to each individual
DID number. Charges for DID capability and DID number blocks apply in

addition to charges specified for Basic Trunks or Digital Trunks in Sections

3.1.2. and 3.1.3., respectively.

Each group of 20 DID numbers

Monthly Recurring
$25.00

Issued: .................................
David Clark
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3. MAXMUM SKRVICK DKSCRIPTM)NS AXB RATES cont'd.

3.1. ..Locat E~xchan e Service cont'tL

3.1.5. Local Call~in Service

Local Calling Service provides a Customer with the ability to originate calls from a
Company-provided access line to all other stations on the public switched telephone
network bearing the designation of the same central office of the calling exchange.

Per minute rate: $ 0.10

An IntraI. ATA Area Call is a call which originates and terminates outside an exchange
area but within the caller's LATA and is billed per call according to the duration of the
call. IntraLATA calls are not eligible for term or volume discounts. Calls are billed in
six second increments, with an eighteen second call minimum.

Switched
Dedicated

Rate er minute

$0.30
$0.30

3.1.7. Service Connection Ch~ar es

Service cormection charges are non-recurring charges which apply for the connection,
move, or change of local telephone service. One or more service connection charges may

apply to each Customer order depending upon the work functions performed.

All changes in location of Customer's service Irom one premises to another are treated as
new service establishment with service connection charges applying. Service connection
charges are associated with, but not necessarily limited to:

Service establishment;
Telephone number changes;
Restoral of service aAer temporary suspension at the Customer's request;
Reconnection for suspended service after a temporary denial/disconnection for non-

payment.

3.1.7.1. InataHat ton of Seryt'ce ~Char e

The installation of service charge applies for establishing each initial or
additional line or trunk. The charge includes initial ordering, central office work,
and exchange access line work.

David Clark
President

3291 North Buffalo Drive, Suite 8
I.as Vegas, Nevada 89129
dclark@commpartners. us

CommPartners,LLC ..... SCTariffNo.2
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3.1.

3. MAXIMUMSERVICE DESCRIPTIONS AND RATES, eont'd.

Local Exchange Se_ice, cont'd.

3.1.5. Local Calling Service

Local (Jailing Service provides a Customer with the ability to originate calls from a

Company-provided access line to all other stations on the public switched telephone
network bearing the designation of the same central office of the calling exchange.

Per minute rate: $ 0.10

3.1.6. , lntraLATA Calling

An IntraLATA Area Call is a call which originates and terminates outside an exchange

area but within the caller's LATA and is billed per call according to the duration of the

call. IntraLATA calls are not eligible for term or volume discounts. Calls are billed in

six second increments, with an eighteen second call minimum.

Rate per minute

Switched $0.30
Dedicated $0.30

3.1.7. Service Connection Charges

Service connection charges are non-recurring charges which apply for the connection,

move, or change of local telephone service. One or more service connection charges may

apply to each Customer order depending upon the work functions performed.

All changes in location of Customer's service from one premises to another are treated as
new service establishment with service connection charges applying. Service connection

charges are associated with, but not necessarily limited to:

- Service establishment;

- Telephone number changes;
- Restoral of service after temporary suspension at the Customer's request;

- Reconnection for suspended service after a temporary denial/disconnection for non-

payment.

3.1.7.1. Installation of Service Char_ge

The installation of service charge applies for establishing each initial or

additional line or trunk. The charge includes initial ordering, central office work,

and exchange access line work.

Issued: ..................................
David Clark
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3. MAXIMUM SERVICE DKSCRIFTIQNS AMl RATES cont'd.

3.1. Local Exchange Service, cont'd.

3.1.7. Service Connection Charges cont*d.

3.1.7.2. ~Chan e Order C;harge

The change order charge applies per Hne or trunk for miscellaneous customer-
requested changes on existing service. Change order applies for.

(A) Each telephone number changed when requested by the Customer;

(8) Each line or trunk restored after service is temporarily denied for
nonpayment;

(C) Each line or trunk being temporarily suspended at the request of the
Customer.

3.1,7.3. Site Visit Charge

A site visit charge applies when a trip to the Customer's premises is required to
install a network interface or provide service on the Company's side of the
network interface. This includes, but is not limited to, the installation of a
network interface at an existing location or the moving of a protector or aerial
di'op.

The site visit charge applies for the inside move of a single network interface
associated with single line service. Inside moves of a network interface
associated with multiple lines will be based on the cost ofmaking the change,

The site visit charge applies for work performed on business days during
regularly scheduled work hours (Monday through Friday, 8:00a.m. to 5:00p.m.).
The site visit charge includes an initial charge which is the cost for the Company
to send their representative to the site. Additional charges for work are based on
the labor time required to complete the work on the Company's side of the
demarcation point. The charges are billed in fifteen minute time seginents. The
time a Company representative spends working on a Customer's site or the
property where the site is located, exclusive ofwork required to provide dial tone
to the demarcation point, is considered billable time. The charges for work shall
begin five minutes after the Company representative meets the Customer or their
representative on the site.

Issued:
David C4rk
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3- MAXIMUM SERVICE DESCRUPTIO NS AND RATES, ¢ont'd.

3.1. Local Exchan_ Se_____lc__g_.contd__:.

3.1.7. _S__eervic_e.Connection Charges_,__cont' d.

3.1.7.2. _____de____r.Chargg

The change order charge applies per line or trunk for miscellaneous customer-

requested changes on existing service. Change order applies for:

(A) Each telephone number changed when requested by the Customer;

(B) Each line or trunk restored after service is temporarily denied for

nonpayment;

(C) Each line or trunk being temporarily suspended at the request of the
Customer,

3.1,7.3. Site Visit Ch.arge

A site visit charge applies when a trip to the Customer's premises is required to
install a network interface or provide service on the Company's side of the

network interface. This includes, but is not limited to, the installation of a
network interface at an existing location or the moving of a protector or aerial

drop.

The site visit charge applies for the inside move of a single network interface

associated with single line service. Inside moves of a network interface
associated with multiple lines will be based on the cost of making the change.

The site visit charge applies for work performed on business days during

regularly scheduled work hours (Monday through Friday, 8:00 a.m. to 5:00 p.m.).
The site visit charge includes an initial charge which is the cost for the Company
to send their representative to the site. Additional charges for work are based on

the labor time required to complete the work on the Company's side of the

demarcation point. The charges are billed in fifteen minute time segments. The
time a Company representative spends working on a Customer's site or the

property where the site is located, exclusive of work required to provide dial tone
to the demarcation point, is considered billable time. The charges for work shall

begin five minutes after the Company representative meets the Customer or their

representative on the site.

Issued: ..........................................
David Clark
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3.MAXIMIJM SKRVICK 9KSCRIP'IIOWS AM) RATES cont'd.

3.1,, Locai Exch~an e Service cont'd.

3.1.7, Service Coonection Charges cont'd.

3.1.7.4. Restore Service C~har e

A restore service charge applies each time a service is reconnected aAer
suspension or termination for non-payment but before canceHation ofthe service.
This charge applies for each restored line.

3.1.7.5. Number ~Chan e Charge

A number change charge applies when a Customer requests a number change,
except when an installation of service charge is applicable.

3.1.7.6. Primarg I~nterexchan e Canier LPI~CChan e ~Char e

The primary interexchange carrier change charge refers to an arrangement
whereby a Customer may select and designate an interexchange caner to access,
without an access code, for interLATA and intraLATA intrastate calls. %here
intraLATA presubscription is available, this charge will apply to the change of
the primary interexchange carrier for intraLATA intrastate calls as well.

Single line Customers requesting a primary interexchange carrier change to only
one line will incur the per line charge. Multiline Customers requesting a primary
interexchange carrier change to more than one line in a single request will incur
the per line charge for the &st line and the additional line charge for each
additional Hne.

3.1.7.7. Rates

Installation of service, each new and/or add'1 line
Change order
Restore service
Number change

Non-Recum~n C~har es

David Clark
President

3291 North Buffalo Drive, Suite 8
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

3.1. Local Exchange Service, cont'd.

3.1.7. Service Co_nnection Charges, cont'd.

3.1.7.4. Restore Service Charge

A restore service charge applies each time a service is reconnected after

suspension or termination for non-payment but before cancellation of the service.

This charge applies for each restored line.

3.1.7.5. Number Change Charg_e_

A number change charge applies when a Customer requests a number change,

except when an installation of service charge is applicable.

3.1.7.6. PrimarjL_terexchange CarrierIPIC) Change Charge.

The primary interexchange carrier change charge refers to an arrangement

whereby a Customer may select and designate an interexchange carrier to access,
without an access code, for interLATA and intraLATA intrastate calls. Where

intraLATA presubscription is available, this charge will apply to the change of

the primary interexchange carrier for intraLATA intrastate calls as well.

Single line Customers requesting a primary interexchange carrier change to only
one line will incur the per line charge. Multiline Customers requesting a primary

interexchange carrier change to more than one line in a single request will incur

the per line charge for the first line and the additional line charge for each
additional line.

3.1.7.7. Rates

Installation of service, each new and/or add'l line

Change order
Restore service

Number change

Non-Recurring _s
$ 50.0O

$ 35.00

$ 50.00
$ 40.00

Issued: ...............................
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3. MAXIMIJM SKRVICK 9KSCRIPTIONS RA.TKS oat'd.

Local ~Eackan e Service cont'rL

3.1.8. Call Block~in Services

3,1,8,16,Call~Blockin 900/936/556 Service

Call blocking 900/976/556 service allows Customers to restrict 900/976/556
outgoing calls &om being placed over their exchange access lines or trunks.
Restricted caHs are directed to a central office announcement. There is no charge
for this service with the mitial restriction. All subsequent requests will be
charged as outlined below.

Call Blocking 900/976/556 is furnished only where central office capabilities
exist for this service.

3.1.3.2. Toll Denial

Toll denial service is a central office service that restricts long distance calling.
Restricted calls are directed to a central office announcement. Toll denial is
activated when a dialed number is preceded by a one or a zero.

3,1.8.3, Rates

Monthly Non-
Recurring Recurring

Char e Char es
Call Blocking -- 900/976/556

First line equipped
Additional lines equipped

Toll Denial

$5.00
$5.00
$5.00
$5.00

$5.00
$5.00
$5.00
$5.00

Issued:
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3.1.

3. /viAXIMIJ/vl SERVICE DESCRIPTIONS AND RATES, ¢ont'd.

Local Exchange Servic__q_ec___ont'd.

3.1.8. Call Blocking Services

3.1.8._l._Cal.1 Blocking 900/.97__6/556Service

Call blocking 900/976/556 service allows Customers to restrict 900/976/556

outgoing calls from being placed over their exchange access lines or trunks.
Restricted calls are directed to a central office announcement. There is no charge
for this service with the initial restriction. All subsequent requests will be

charged as outlined below.

Call Blocking 900/976/556 is furnished only where central office capabilities

exist for this service.

3.1.8.2. Toll Denial

Toll denial service is a central office service that restricts long distance calling.

Restricted calls are directed to a central office announcement. Toll denial is

activated when a dialed number is preceded by a one or a zero.

3,1.8.3. Rates

Monthly
Recurring

Char_g_e_....
$5.00

$5.00
$5.00

$5.00

Call Blocking-, 900/976/556
First line equipped

Additional lines equipped
Toll Denial

Non-.

Recurring

Charges
$5.00

$5.00
$5.00

$5.00

Issued: .........................................
David Clark
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3. MAXIMUM SERVICE DKSCRIPTIQN AM) RATES cont'd.

32. Dedicated Business Data Service

The Company provides dedicated business data services to Customers for transmission at 1.54
Mbps speeds. Customers may utilize the Company's dedicated business data services to access
value-added services including the Internet or other online services. This service is a data-only
service and does not include voice service,

%here connection is made to value-added services including the Internet or other online services
the Customer mill be responsible for usage or other charges assessed by the Internet or online
service provider.

This service is limited to Company service areas where Company has equipment and facilities
available and interconnection agreements between Company and the ILEC.

Utilization of the Company's dedicated business data service requires specialized customer premises
equipment ("CPE"}. Such CPE may be obtained &om the Company on a non-regulated basis or
from a third party, It is the responsibility of the Customer to obtain the necessary CPE prior to use
of service.

3,2.1., Rates aad C~har es

Month-to-Month

One Year Contract
Two Year Contract

$600.00

$500.00

$500.00
$500.00
$500.00

David Clark
President
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3-2.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Dedicated Business Data Service

The Company provides dedicated business data services to Customers for transmission at 1.54

Mbps speeds. Customers may utilize the Company's dedicated business data services to access
value-added services including the Internet or other online services. This service is a data-only

service and does not include voice service.

Where connection is made to value-added services including the Internet or other online services

the Customer will be responsible for usage or other charges assessed by the Internet or online

service provider.

This service is limited to Company service areas where Company has equipment and facilities

available and interconnection agreements between Company and the ILEC.

Utilization of the Company's dedicated business data service requires specialized customer premises

equipment CCPE"). Such CPE may be obtained from the Company on a non-regulated basis or
from a third party. It is the responsibility of the Customer to obtain the necessary CPE prior to use

of service.

3.2.1. Rates and Charges

T-e_ .................................... ] Monthly Recurring ,Flnsl_ali---afig--n........]

Month-to-Month [ $600.00 L$500.00

Issued: ...............................
David Clark
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3. MAXIMIJM SKRVtCK DESCRIPTIONS AND RATES cunt'd.

3.2, Dedicated Business Data Service cent'd.

3.2.2. Conditions of Service

(A) Either party may terminate the contract at the end of the current term by providing
the other party with 30 days' prior written notice. In the event that neither party
gives such notice prior to the end of the initial or any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring
term of the agreement.

(B) If Customer terminates the contract prior to the end of the contract term, or the
contract term is terminated by Company for material breach by the Customer,
Customer shall become immediately liable for the full amount of the recurring
monthly charges that would have been assessable during the remainder of the one
or two year contract term for the applicable service.

(C) The contract may not be assigned by Customer except to a wholly-owned
subsidiary or af61iate held under common control with Customer, without the prior
written consent of the Company, which will not be unreasonably withheld provided
that the Company has been given at least 30 days to consider a request for its
consent to the assignment.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclarkcommpartners. us

Effective:
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3.2.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

Dedicated Business Data Service, cont'd.

3.2.2. Conditions of Service

(A) Either party may terminate the contract at the end of the current term by providing

the other party with 30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

(B) If Customer terminates the contract prior to the end of the contract term, or the

contract term is terminated by Company for material breach by the Customer,

Customer shall become immediately liable for the full amount of the recurring

monthly charges that would have been assessable during the remainder of the one

or two year contract term for the applicable service.

(c) The contract may not be assigned by Customer except to a wholly-owned

subsidiary or affiliate held under common control with Customer, without the prior
written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: .............................
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3. MAXIMUM SERVICE DKSC TIOWS AND RA'I'KS cont'd.

3.3. Wholesale Data Service

These rates are applicable to the provision of DS-I wholesale data service to information service
providers ("ISPs") that employ computer processing applications to act on the format, content,
rode, protocol, or similar aspects of transmitted information, provide additional, different, or
restructured information, or permit interaction with stored information. DS-1 wholesale data
service consists of 24 channel connections utilized for the purpose of terminating local end user
caHs to ISP modem equipment.

This service is limited to service areas where Company has equipment and facilities available and
interconnection agreements between Company and the ILEC.

3.3.1. Rates and Charges

Month-to-Month

One Year Contract
Two Year Contract

$550.00
$500.00

$500.00
$500.00
$500.00

3.3.2. Conditions of Service

(A) Customer must comply with reasonable requests by Company for' accurate
forecasts of the numbers of customers that Customer will serve in each rate area in

order to enable Company to provide sufficient facilities to meet Customer' s
requirements.

(8) Service hereunder includes transport of end user caHs to a single Company point of
interconnection in each I.ATA, as designated by Company.

(C) This service is specifically conditioned on Company's continuing ability to
maintain suitable arrangements with other local exchange carriers for the
termination to Company of caHs to the local access numbers furnished to
Customer. In thc event that Company is unable to maintain arrangements with one
or more other local exchange carriers under terms or conditions that Company, in
its sole discretion, determines are fair and adequate, Company may terminate
service without Hability upon one day's notice.

(D) Terms and conditions for collocation of any facilities in Company's central offices
will be based on negotiated contracts.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

I.as Vegas, Nevada 89129
dclark@commpartners. us
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3.3.

3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, eont'd.

Wholesale Data Service

These rates are applicable to the provision of DS-1 wholesale data service to information service

providers ("ISPs") that employ computer processing applications to act on the format, content,

code, protocol, or similar aspects of transmitted information, provide additional, different, or
restructured information, or permit interaction with stored information. DS-1 wholesale data
service consists of 24 channel connections utilized for the purpose of terminating local end user

calls to ISP modem equipment.

This service is limited to service areas where Company has equipment and facilities available and

interconnection agreements between Company and the ILEC.

3.3.1. Rates and Charges

-Te_i ...................... .-............ -[ Montid_" Recurring [Installation ,.

Month-to-Month ,.1 $600.00 15500.00
...........................
...................LV_5  ......

3.3.2. Conditions of Service

(A) Customer must comply with reasonable requests by Company for accurate
forecasts of the numbers of customers that Customer will serve in each rate area in

order to enable Company to provide sufficient facilities to meet Customer's

requirements.

(B) Service hereunder includes transport of end user calls to a single Company point of

interconnection in each LATA, as designated by Company.

(c) This service is specifically conditioned on Company's continuing ability to
maintain suitable arrangements with other local exchange carriers for the

termination to Company of calls to the local access numbers furnished to
Customer. In the event that Company is unable to maintain arrangements with one

or more other local exchange carriers under terms or conditions that Company, in
its sole discretion, determines are fair' and adequate, Company may terminate

service without liability upon one day's notice.

(D) Terms and conditions for collocation of any facilities in Company's central offices

will be based on negotiated contracts.

Issued: ................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: .................................
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3. MAXIMUM SERVICE DESCRIPTIONS AN9 RATKS cont'd.

3.3. ,Wholesale Data Service coot*d.

3.3.2. Conditions of Service cont'd.

(E) Regardless of whether Customer utilizes aH 24 channels of a DS1 wholesale data
service provided by Company, Customer must pay the full monthly rate for the
service.

(F) In order to be eligible to purchase Company DS1 wholesale data service, Customer
must also purchase Company's managed modem product pursuant to negotiated
contract.

(6) Either party may terminate the contract at the end of the current term by providing
the other party with 30 days' prior written notice. In the event that neither party
gives such notice prior to the end of the initial or any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring
term of the agreement.

(H) If Customer terminates the contract prior to the end of the contract term, or the
contract term is terminated by Company for material breach by the Customer,
Customer shaH become immediately liable for the fuH amount of the recurring
monthly charges that would have been assessable during the remainder of the one
or two year contract term for the applicable service.

(I) The contract may not be assigned by Customer except to a wholly-owned
subsidiary or afNiate held under common control with Customer, without the prior
written consent of the Company, which will not be unreasonably withheld provided
that the Company has been given at least 30 days to consider a request for its
consent to the assignment.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners, us
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

3.3. Wholesale Data Service, c0nt'd___.

3.3.2. Conditions of Seffice, cont'd.

(E) Regardless of whether Customer utilizes all 24 channels of a DS 1 wholesale data

service provided by Company, Customer must pay the full monthly rate for the
service.

(F) In order to be eligible to purchase Company DS1 wholesale data service, Customer

must also purchase Company's managed modem product pursuant to negotiated

contract.

(G)

ffI)

6)

Either party may terminate the contract at the end of the current term by providing

the other party with 30 days' prior written notice. In the event that neither party

gives such notice prior to the end of the initial or any subsequent term, the contract
will be automatically renewed for an additional term equal in length to the expiring

term of the agreement.

If Customer terminates the contract prior to the end of the contract term, or the

contract term is terminated by Company for material breach by the Customer,
Customer shall become immediately liable for the full amount of the recurring

monthly charges that would have been assessable during the remainder of the one

or two year contract term for the applicable service.

The contract may not be assigned by Customer except to a wholly-owned

subsidiary or affiliate held under common control with Customer, without the prior
written consent of the Company, which will not be unreasonably withheld provided

that the Company has been given at least 30 days to consider a request for its

consent to the assignment.

Issued: ..................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us

Effective: ...........................................
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3. MAXIINUM SERVICE DKSCRIPTIGNS A%9 RATKS cont'd.

3.4. aerator Services

I,ocal Operator assistance is available to Customers and users of the Company's local
calling services, In addition to charges which would otherwise apply pursuant to other
sections of this tariA; each operator-assisted call will be assessed a charge(s) as set forth
within.

3.4.1.1.Person-to-Person

Refers to calls completed with the assistance of a Company operator to a
particular person, station, department, or PBX extension specified by the calling
party. Charges may be billed to the calling number, called number, or a third

party.

3 4.L2. Station-to-Station

Refers to calls other than person-to-person calls billed to a calling card, called
number, or a third number. Calls may be completed with or without the
assistance of a Company operator.

3.4.1.3. Bu~s Line Verlff

Upon request of a calling party, by dialing "0",the operator will verify a busy
condition on a called line. The operator will determine if the line is clear or in
use and report to the calling party.

3.4 1.4. Bu~eLine~Interru t

Upon request of a calling party, by dialing "0",the operator will interrupt the call
on the called line only if the calling party indicates an emergency,

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd.

3.4__..... Operator Services

3.4.1. Local Operator Assistance

Local Operator assistance is available to Customers and users of the Company's local
calling services. In addition to charges which would otherwise apply pursuant to other
sections of this tariff, each operator-assisted call will be assessed a charge(s) as set forth

within.

3.4.1.1. Person-to-Person_

Refers to calls completed with the assistance of a Company operator to a

particular person, station, department, or PBX extension specified by the calling

party. Charges may be billed to the callLrig number, called number, or a third

party.

3.4.1.2. Station-to-Station

Refers to calls other than person-to-person calls billed to a calling card, called

number, or a third number. Calls may be completed with or without the

assistance of a Company operator.

3.4.1.3. Busy Line Veri_

Upon request of a calling party, by dialing "0", the operator will verify a busy
condition on a called line. The operator will determine if the line is clear or in

use and report to the calling party.

3.4.1.4. Busy Line Interrupt

Upon request of a calling party, by dialing "0", the operator will interrupt the call
on the called line only if the calling party indicates an emergency.

Issued: ..............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

delark@commpartners.us

Effective: ............................................
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3. MAXIMUM SKRVICK DESCRIPTIONS AND RATKS cunt'd.

3.4. aerator Services cont'd.

3 4.1.5n Rates

In addition to charges which would otherwise apply pursuant to other sections of
this tariff, each-operator assisted call wiH be assessed a charge(s) as foHows:

The foHowing charges are assessed on a per-caH basis.

Person-to-person
Person-to-person collect
Person-to-person third number
Station-to-station
Station-to-station coHect
Station-to-station third number

Busy line verify
Busy line interrupt~

Operator
handled
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00

Automated

$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00
$2.00

~The charge includes Busy I,ine Verify and Busy Line Interrupt functions.

3.4.2. ~Directe Assistance

Customers may obtain directory assistance in determining telephone numbers by caHing
the directory assistance operator. A maximum of two requested telephone numbers will
be provided for each directory assistance call.

%hen a Customer requests operator assistance to place a call to directory assistance, the
local operator assistance charge applies in addition to the directory assistance charge.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
dclark@commpartners. us
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3. MAXIMUM SERVICE DESCRIPTIONS AND R&TES, e0nt'd.

3.4_____..... Operator Services, cont_____'d_

3.4.1. Local Operator..Assistanee, cont'd.

3.4.1.5. Rates

In addition to charges which would otherwise apply pursuant to other sections of

this tariff, each-operator assisted call will be assessed a charge(s) as follows:

The following charges are assessed on a per-call basis.

Person-to-person
Person-to-person collect

Person-to-person third number
Station-to-station

Station-to-station collect
Station-to-station third number

Busy line verify
Busy line interrupt*

Operator
handled Automated

$2.00 $2.00

$2.00 $2.0O
$2.00 $2.0O

$2.00 $2.00

$2.00 $2.00
$2.00 $2.00

$2.00 $2.00

$2.00 $2.00

*The charge includes Busy Line Verify and Busy Line Interrupt functions.

3.4.2. Directory. _Assistance

Customers may obtain directory assistance in determining telephone numbers by calling

the directory assistance operator. A maximum of two requested telephone numbers will

be provided for each directory assistance call.

When a Customer requests operator assistance to place a call to directory assistance, the

local operator assistance charge applies in addition to the directory assistance charge.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
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3. MAXIMUM SKRVICK SKS(CRIPTIONS AND RATES cont'((I.

3.4. aerator Services cont'ds

3.4,3,, DtrectorC Assistance Call Com~letion iDA~CC

After receiving a number of accessing directory assistance, the Customer has the option
of having the call completed by either an operator or by depressing a specific digit on a
touch tone telephone.

The DACC option is only available if the calling number and the number requested to be
dialed are in the same metropolitan calling area. Calls to non-published telephone
numbers are not eligible for DACC. DACC is not available from coin telephones. The
charge for DACC includes the directory assistance charge.

3.4.3.1.Rates

(A) Direct Dialed Calls to Dtectore Assistance

Per call charge SL00

(B) Dr'r~ecto Assistance Call ~Com letion

$2.00

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, Nevada 89129
dclark@commpartners. us

Effective:

CommPartners,LLC ........ _
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES, cont'd..

3_.4....... Operator Services, c0nt'd.

3.4.3. Directory Assistance Call_.C___ompleti0n_(__AC__Qg__)

After receiving a number of accessing directory assistance, the Customer has the option

of having the call completed by either an operator or by depressing a specific digit on a

touch tone telephone.

"I2aeDACC option is only available if the calling number and the number requested to be
dialed are in the same metropolitan calling area. Calls to non-published telephone

numbers are not eligible for DACC. DACC is not available from coin telephones. "lqae

charge for DACC includes the directory assistance charge.

3.4.3.1. Rates

(A) Direct Dialed Call__ssto.Directory Assistance

Per call charge $ 1.00

(B) Directory_ Assistance Call Completion

Per call charge $2.00

Issued: ......................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129

dclark@commpartners.us
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3. MAXIMUM SERVICE BKSClOPTIOWS AND RATES coiit'd.

3,5. Directory Li~stin s

The Company provides for a single directory listing in the alphabetical (white) section of the
telephone directory published by the dominant exchange service provider in the Customer' s
exchange area and the local directory assistance database free of charge upon initiation of basic
local exchange service. Rules and regulations governing the provisioning of directory listings

apply as specified in fhe dominant local exchange carrier tariffs,

Additional listings and/or special types of listings may be provided for a charge. Non-published
hstings are not listed in the directory nor in the Company's directory assistance records, Changes
and/or additions to directory listings may incur applicable charges as specified below.

3.5.1. Descrintions

3.5.1.logistic-Prnnrtry

This listing is the primary listing in the alphabetical directory, One primary
listing for each Company and certified telecommunications provider end user is
provided without charge.

3.5.1.2. ~Listin -Additional

Business additional listings may be the names of firms or corporations which the
Customer or authorized user owns or controls or is duly authorized to represent.

3o5.1.35~Listin -For~et Directory

A Customer or an additionally-listed party may be listed in an alphabetical list
other than that in which the Customer is regularly listed. Such listings may be
indented or placed under a caption. Foreign listings of groups of Customers may
be furnished at no charge when it is determined by the Company that it is
desirable to do so in order to facilitate finding telephone numbers in cases where
the boundaries of the exchanges comprising the regular list for such customers do
not coincide with the municipal, postal or other geographical designations of
their locations.

3.5.1.4. List~in -Non-Published

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory and not listed in the directory assistance records.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
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3.5__.2.

3. MAXIMUM, SERVICE DESCRIPTIONS AND RATES, cont'd.

Directory. Listings

The Company provides for a single directory listing in the alphabetical (white) section of the

telephone directory published by the dominant exchange service provider in the Customer's
exchange area and the local directory assistance database free of charge upon initiation of basic
local exchange service. Rules and regulations governing the provisioning of directory listings

apply as specified in the dominant local exchange carrier tariffs.

Additional listings and/or special types of listings may be provided for a charge. Non-published

listings are not listed in the directory nor in the Company's directory assistance records. Changes
and/or additions to directory listings may incur applicable charges as specified below.

3.5.1. Descriptions

3.5.1.1. Listing-Primary

This listing is the primary listing in the alphabetical directory, One primary

listing for each Company and certified telecommunications provider end user is

provided without charge.

3.5.1.2. Listing-Additional

Business additional listings may be the names of firms or corporations which the
Customer or authorized user owns or controls or is duly authorized to represent.

3_.5_..1.3..Listing-Foreign Director,£

A Customer or an additionaUy-listed party may be listed in an alphabetical list

other than that in which the Customer is regularly listed. Such listings may be

indented or placed under a caption. Foreign listings of groups of Customers may
be furnished at no charge when it is determined by the Company that it is
desirable to do so in order to facilitate f'mding telephone numbers in cases where

the boundaries of the exchanges comprising the regular list for such customers do

not coincide with the municipal, postal or other geographical designations of
their locations.

3.5.1.4. Listing-Non-Published

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory and not listed in the directory assistance records.

Issued: .........................................
David Clark

President
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3. MAXIMUM SKRVICK DESCRIPTIONS RATES cunt'd,

3.5. Directo Listin s cont'd.

3.5,1,, ~Desert tions cont*1.

3.5.1.~5. Listin -Non-Listed

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory but listed in the directory assistance records available
to the general public.

3.5.1.6. Listtn~Altemate

A Customer may be furnished a duplicate Hsting, including an alternate caH

number associated with the listing, which from a service standpoint is considered
necessary to facilitate the use of the directory by the public. An example of an
alternate listing is:

Eighteen Ninety %'alnut St Apts.
1890 %alnut St Apts.

567-9050
.567-9050

3.5,1,7,Li~stin -Cross-Reference

A cross-reference listing will be furnished only where it will facilitate the use of
the directory. Cross-references are not intended as an advertising medium.

3.5.rt. tt. List~in -Install~ati n

An installation charge is a non-recurring charge associated with the establishment
of a primary listing, additional listing, and foreign Hsting. It applies per listing
ordered.

An additional charge will be applied for each subsequent business listing
requested on the same order. This charge will apply only when the Customer is
not requesting billable orders with other service connection charges for other
Company services at the time the order is requested.

Issued:
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3. MAXIMUM SERVICE DESCRIPTIONS AND RATES. cont'd_

3.5. Directory_ Listings, cont'd.

3.5.1. Descriptions,.cont' d.

3.5___=.1.5.Listing-Non-Listed

At the request of the Customer, any one or all of the Customer's listings may be
omitted from the directory but listed in the directory assistance records available

to the general public.

3.5.1.6. Listing-Alternate

A Customer may be furnished a duplicate listing, including an alternate call
number associated with the listing, which from a service standpoint is considered

necessary to facilitate the use of the directory by the public. An example of an

alternate listing is:

Eighteen Ninety Walnut St Apts ....................................... 567-9050
1890 Walnut St Apts ......................................................... 567-9050

3.5.1.7. Listing-Cross-Reference

A cross-reference listing will be furnished only where it will facilitate the use of

the directory. Cross-references are not intended as an advertising medium.

3.5.1.8. Listing-Installati0n

An installation charge is a non-recurring charge associated with the establishment

of a primary listing, additional listing, and foreign listing. It applies per listing
ordered.

An additional charge will be applied for each subsequent business listing

requested on the same order. This charge will apply only when the Customer is

not requesting billable orders with other service connection charges for other

Company services at the time the order is requested.

Issued: ........................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, Nevada 89129
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Effective: .................................
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3. SERVICE DESCRIPTIONS AND RATES cont'd.

3,5r, Directorr List~in s cont'd.

3.5.2. Rates

{A) Business Service

Monthly Non-
Recurring Recurring
~Char e ~Char es

Llstlng-primary
Listing-additional
Listing-foreign directory
Llstlng-non-pubhshed
Listing-non-listed
Listing-alternate
Listing-cross-reference
Listing-installation
I.isting-installation additional

$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00

$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00
$10.00

3.6. Miscellaneous Services

3,6,1. Presnbscribed Inter~exchsn e Carrier ChardeePICCQ

The primary interexchange carrier charge provides for the recovery of common line costs
not recovered by the end user common line charge. This charge is only applicable if the
Customer does not choose a presubscribed interexchange carrier as per paragraph 92 of
the FCC's Order on Access Charge Reform, 12 FCC Rcd. 15982, 16019{1997).

The PICC is a flat monthly charge that applies for each end user's common line or DS1
facility depending on the service being provisioned. The PICC applies per presubscribed
line or DS1 faciHty. If the end user line or DS1 facility is not presubscribed to an
interexchange carrier, the PICC will be assessed directly to the end user.

3.6.1.1.Rates

FCC PICC —PRI, per line/facility

Monthly
Recurring
~Char e

$6.00

Issued:
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3. SERVICE DESCRIPTIONS AND RATES, cont'd.

3.5. Directory_. Listings, cont'd.

3.5.2. Rates

(A) Business Service

Listing-primary
Listing-additional

Listing-foreign directory
Listing-non-published

Listing-non-listed

Listing-alternate
Listing-cross-reference

Listing-installation

Listing-installation additional

Monthly Non-

Recurring Recurring

_.__e Charges ........
$10.00 $10.00

$10.00 $10.00

$10.00 $10.00
$10.00 $10.00

$10.00 $10.00

$10.00 $10.00
$10.00 $10.00

$10.00 $10.00
$10.00 $10.00

3.6. Miscellaneous Services

3.6.1. Presubscribed Interexchange Carrier Charge_(_p.ICC)

The primary interexchange carrier charge provides for the recovery of common line costs
not recovered by the end user common line charge. This charge is only applicable if the
Customer does not choose a presubscribed interexchange carrier as per paragraph 92 of

the FCC's Order on Access Charge Reform, 12 FCC Red. 15982, 16019 (1997).

The PICC is a flat monthly charge that applies for each end user's common line or DS1

facility depending on the service being provisioned. The PICC applies per presubscribed

line or DS1 facility. If the end user line or DS1 facility is not presubscribed to an

interexchange carrier, the PICC will be assessed directly to the end user.

3.6.1.1. Rates

FCC PICC-- PRI, per line/facility

Monthly

Recurring

Charge
$6.00

Issued: ....................................
David Clark

President
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TARIFF FORMAT

P~ae Number~in: Page numbers appear in the upper right corner of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.

P~ae Revision Numbers: Revision numbers also appear in the upper right comer of the page. These

numbers are used to determine the most current page version on file with the Commission. For example,

4 Revised Page 14 cancels 3' Revised Page 14.
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_Pa_g_Numbering: Page numbers appear in the upper right comer of the page. Pages are numbered

sequentially. However, new pages are occasionally added to the tariff.
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4_ Revised Page 14 cancels 3rd Revised Page 14.

Paragrap__hhNumbering Sequence: There are seven levels of paragraph coding. Each level of coding is

subservient to its next higher level of coding:

.
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APPLICA IOW OF TARIFF

This tariff contains the regulations and rates applicable to the provision of interexchange service by
CommPartners, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service
Commission and may be mspected, during normal business hours, at the Company's principal place of
business.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129
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APPLICATION OF, TARIFF

This tariff contains the regulations and rates applicable to the provision of interexchange service by

CommPartners, LLC within the State of South Carolina and subject to the jurisdiction of the South
Carolina Public Service Commission. This tariff is on file with the South Carolina Public Service

Commission and may be inspected, during normal business hours, at the Company's principal place of

business.
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EXPLANATION OI' SYMBOLS

(C) To signify changed 1isting, rule, or condition which may aft'ect rates or charges.

(D) To signify discontinued material, including listing, rate, rule or condition.

(I) To signify increase.

(L) To signify material relocated from or to another part of the tariff schedules with no change in text,
rate, rule or condition.

(N) To signify new material including listing, rate, rule or condition.

(R) To signify reduction.

(T) To signify a change in wordmg of text but not change in rate, rule or condition.
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(c)

(D)

(I)

(L)

(N)

(T)

EXPLANATION OF SYMBOLS

To signify changed listing, rule, or condition which may affect rates or charges.

To signify discontinued material, including listing, rate, rule or condition.

To signify increase.

To signify material relocated from or to another part of the tariff schedules with no change in text,

rate, rule or condition.

To signify new material including listing, rate, rule or condition.

To signify reduction.

To signify a change in wording of text but not change in rate, rule or condition.
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Certain terms used generally throughout this tariff are defined below.

Access I iae: An arrangement which connects the Customer's telephone to a Company-designated
switching center or point of presence.

Authorization Code: A pre-defined series of numbers to be dialed by the Customer or authorized user
upon access to the carrier's travel service network to identify the caller and validate the caHer's

authorization to use the services provided.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer,
or is placed in a position by the Customer, either through acts or omissions, to use the service under the
terms and conditions of this tariff.

Calling Card: A billing convenience whereby the end user may bill the charges for a caH to an approved
telephone company-issued calling card. The terms and conditions of the local telephone company will

apply to payment arrangements.

Collect Billing: A billing arrangement whereby the originating caller may bill the charges for a call to
the called party, provided the caHed party agrees to accept the charges.

Commission: The South Carolina PubHc Service Commission.

Company: ConunPartners, I.LC, the issuer of this tariff.

Customer: The person, firm, corporation or other entity which orders service and is responsible for the
payment of charges and for compliance with the Company's tariff regulations.

Kqual Access: A form of dialed access provided by local exchange companies whereby interexchange
calls dialed by theCustomer are automaticaHy routed to the Company's network. Presubscribed
Customers may also route interexchange calls to the Company's network by dialing an access code
supplied by the Coiilpaily.

Kxchange: A geographic area established and approved by the Commission for the administration of
local telephone service in a specified area which usually embraces a city, town, or viHage and its
environs. It may consist of one or more central offices together with associated plant used in furnishing
conlinullicatlolls service lil that area.

HoVidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and
Christmas,

Individual Case Basis gCB): A service arrangement in which the regulations, rates and charges are
developed based on the specific circumstances of the Customer's situation.

Issued:
David Clark

President
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Las Vegas, NV 89129
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I. DEFINITIONS

Certain terms used generally throughout this tariff are defined below.

Access Line: An arrangement which connects the Customer's telephone to a Company-designated

switching center or point of presence.

Authorization Code: A pre-defmed series of numbers to be dialed by the Customer or authorized user

upon access to the carrier's travel service network to identify the caller and validate the caller's
authorization to use the services provided.

Authorized User: A person, firm, corporation, or other entity that either is authorized by the Customer,

or is placed in a position by the Customer, either through acts or omissions, to use the service under the
terms and conditions of this tariff.

Calling Card: A billing convenience whereby the end user may bill the charges for a call to an approved

telephone company-issued calling card. The terms and conditions of the local telephone company will

apply to payment arrangements.

Collect Billing: A billing arrangement whereby the originating caller may bill the charges for a call to

the called party, provided the called party agrees to accept the charges.

Commission: The South Carolina Public Service Commission.

Company: CommPartners, LLC, the issuer of this tariff.

Customer: The person, In'm, corporation or other entity which orders service and is responsible for the

payment of charges and for compliance with the Company's tariff regulations.

Equal Access: A form of dialed access provided by local exchange companies whereby interexchange
calls dialed by the Customer are automatically routed to the Company's network. Presubscribed

Customers may also route interexchange calls to the Company's network by dialing an access code

supplied by the Company.

Exchange: A geographic area established and approved by the Commission for the administration of
local telephone service in a specified area which usually embraces a city, town, or village and its

environs. It may consist of one or more central offices together with associated plant used in furnishing
communications service in that area.

Holidays: New Year's Day, Memorial Day, Independence Day, Labor Day, Thanksgiving, and
Christmas.

Individual Case Basis (ICB): A service arrangement in which the regulations, rates and charges are

developed based on the specific circumstances of the Customer's situation.

issued: ..............................
David Clark
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L BKFINITIGWS capt'd.

Interexehange Carrier gXC): A company which is a carrier or company authorized by the Commission
to provide long distance communications services, but not local exchange services, within the State of
South Carolina.

InterLATA eall: Any call which is originated in one LATA and terminated in another LATA.

Interstate eaB: Any call which is originated in one state and terminated with the boundaries of another
state,

IntraLATA call: Any call which is originated and terminated within the boundaries of the same LATA,
regardless of whether such call crosses LATA boundaries prior to reaching its termination point,

Intrastate caH: Any caO which is originated and terminated within the boundaries of the State of
Georgia, regardless of whether such call crosses state boundaries prior to reaching its termination point.

LATA: A l.ocal Access and Transport Area established pursuant to the Modification of Final Judgment
entered by the United States Distnct Court for the District of Columbia in Civil Action No. 82-0192 for
the provision and administration of communications services,

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Won-reeumng Charges: The one-time initial charges for services or facilities, including but not limited
to charges for construction, installation, or special fees, for which the Customer becomes liable at the time
the service order is executed.

Point Of Presence: The location where an interexchange carrier has transmission equipment in a service
area that serves as, or relays calls to, the interexchange network.

Premises: The physical space designated by the Customer for the termination of the Company's service.

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to
access that carrier by dialing 1+.

Recurring Charges: The monthly charges to the Customer for services, facilities and equipment, which
continue for the agreed upon duration of the service.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:

CommPartners,LLC SCTariffNo. 1
Page 7

I. DEFINITIONS, eont'd,

Interexchange Carrier (IXC): A company which is a carrier or' company authorized by the Commission

to provide long distance communications services, but not local exchange services, within the State of
South Carolina.

InterLATA call: Any call which is originated in one LATA and terminated in another LATA.

Interstate call: Any call which is originated in one state and terminated with the boundaries of another

state.

IntraLATA call: Any call which is originated and terminated within the boundaries oftbe same LATA,

regardless of whether such call crosses LATA boundaries prior to reaching its termination point.

Intrastate call: Any call which is originated and terminated within the boundaries of the State of

Georgia, regardless of whether such call crosses state boundaries prior to reaching its termination point.

LATA: A Local Access and Transport Area established pursuant to the Modification of Final Judgment

entered by the United States District Court for the District of Columbia in Civil Action No. 82-0192 for

the provision and administration of communications services.

Local Exchange Carrier: A company which furnishes exchange telephone service.

Mbps: Megabits, or millions of bits, per second.

Non-recurring Charges: The one-time initial charges for services or facilities, including but not limited

to charges for construction, installation, or special fees, for which the Customer becomes liable at the time
the service order is executed.

Point of Presence: The location where an interexchange carrier has transmission equipment in a service

area that serves as, or relays calls to, the interexchange network.

Premises: The physical space designated by the Customer for the termination of the Company's service.

Presubscription: A process whereby a Customer chooses a long distance carrier and is then able to

access that carder by dialing 1+.

Recurring Charges: The monthly charges to the Customer for services, facilities and equipment, which

continue for the agreed upon duration of the service.

Issued: ...................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ..........................................
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1. BKFIXlTIOXS cont'd.

Service Commencement 9ate: The first day following the date on which the Company notifies the
Customer that the requested service or facility is available for use, unless extended by the Customer' s
refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The
parties may mutually agree on a substitute service coriunencement date.

Services: The Company's telecommunications services offered on the Company's network.

Serving Wire Center: A specified geographic point from which the vertical and horizontal coordinate is
used in calculation of airline mileage.

Switched Access Originatioa/Tejrmination: %here access between the Customer and the interexchange
carrier is provided on local exchange company Feature Group circuits and the connection to the Customer
is a LEC-provided business or residential access line. The cost of switched Feature Group access is billed
to the interexchange carrier.

Third Party Billing: A billing arrangement by which the charges for a call may be billed to a telephone
number that is different from the calling number and the called number.

User: A Customer or any other person authorized by the Customer to use service provided under this
tariff.

V dk, H Coordinates: Geographic points which define the originating and terminating points of a call in
mathematical terins so that the airline mileage of the call may be determined. CaH mileage may be used
for the purpose of rating calls.

Issued:
David Clark

President
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1. DEFINITIONS_ cont'd.

Service Commencement Date: The first day following the date on which the Company notifies the

Customer that the requested service or facility is available for use, unless extended by the Customer's

refusal to accept service which does not conform to standards set forth in the service order or this tariff, in
which case the service commencement date is the date of the Customer's acceptance of service. The

parties may mutually agree on a substitute service conmaencement date.

Services: The Company' s telecommunications services offered on the Company's network.

Serving Wire Center: A specified geographic point from which the vertical and horizontal coordinate is

used in calculation of airline mileage.

Switched Access Origination/Termination: Where access between the Customer and the interexchange
carrier is provided on local exchange company Feature Group circuits and the connection to the Customer

is a LEC-provided business or residential access line. The cost of switched Feature Group access is billed

to the interexchange carrier.

Third Party Billing: A billing arrangement by which the charges for a call may be billed to a telephone
number that is different from the calling number and the called number.

User: A Customer or any other person authorized by the Customer to use service provided under this

tariff.

V & H Coordinates: Geographic points which define the originating and terminating points of a call in
mathematical terms so that the airline mileage of the call may be determined. Call mileage may be used

for the purpose of rating calls.

Issued: .....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ............................
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2. REGULATIONS

The Company undertakes to install, operate and maintain its service in accordance with the terms
and conditions set forth in this tariff.

2.2. Limitations of Service

2.2.1. Service is available for resale by Customers who assume sole responsibihty to provide aH

functions ofproviding such service to their customers.

2.2.2. Service is offered subject to the availabiHty of the necessary facilities and/or equipment
and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the
terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the
Customer only for lawful purposes, and in accordance with aH applicable laws, rules and
regulations and of the Company's rules of general apphcation.

2.2.5. Service may be used for transmission of communications by the Customer and by the
authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of
the service, the Customer's service or any rights or obligations thereunder without the
prior written consent of the Company, which consent shaH not be unreasonably withheld.
An assignment shaH be deemed to include any change of voting or management control
of Customer, AH regulations and conditions contained in this tariff shall apply to aH such
assignees or transferees, as mell as aH conditions for service, Any unauthorized
assignment shall be null and void except as ratified by the Company.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be
considered as principal and agent, partners, or employer and employee.

2.2.8. The Company's failure to insist upon strict performance of the terms of this tariff or to
exercise any rights or remedies set forth in this tariff shall not waive any of the
Company's rights to require strict performance of such terms, to assert any of the same
rights, or to rely on any such terms any time thereafter.

Issued:
David Clark

President
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2.1.

2.2.

2. REGULATIONS

Undertaking of the Company

The Company undertakes to install, operate and maintain its service in accordance with the terms

and conditions set forth in this tariff.

Limitations of Service

2.2.1. Service is available for resale by Customers who assume sole responsibility to provide all

functions of providing such service to their customers.

2.2.2. Service is offered subject to the availability of the necessary facilities and/or equipment

and subject to the provisions of this tariff. The Company reserves the right not to provide
service to or from a location where the necessary facilities or equipment are not available.

2.2.3. The Company reserves the right to discontinue furnishing service in accordance with the

terms of this tariff.

2.2.4. Service and facilities furnished by the Company under this tariff shall be used by the

Customer only for lawful purposes, and in accordance with all applicable laws, rules and

regulations and of the Company's rules of general application.

2.2.5. Service may be used for transmission of communications by the Customer" and by the
authorized user.

2.2.6. Customer may not assign or transfer, at any time prior to or after the commencement of

the service, the Customer's service or any rights or obligations thereunder without the

prior written consent of the Company, which consent shall not be unreasonably withheld.

An assignment shall be deemed to include any change of voting or management control
of Customer. All regulations and conditions contained in this tariff shall apply to all such

assignees or transferees, as well as all conditions for service. Any unauthorized

assignment shall be null and void except as ratified by the Company.

2.2.7. This tariff shall not be construed such that the Company and the Customer could be

considered as principal and agent, partners, or employer and employee.

2.2.8. The Company's failure to insist upon strict performance of the terms of this tariff or to

exercise any fights or remedies set forth in this tariff shall not waive any of the

Company's rights to require strict performance of such terms, to assert any of the same

rights, or to rely on any such terms any time thereafter.

Issued: ...................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ............................
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2. RIJLKS AXD REG ATIONS cent'd.

2.3. Liabilitv

Customer shall defend, indemnify, and hold the Company harmless from and against all
third party claims, demands, actions, causes of action, judgments, costs and reasonable
attorneys' fees and expenses of any kind or nature, for any and all damages of any kind
arising from or related to any use of the Company's service or otherwise arising from the
Customer's relationship with the Company.

The Company shall not be liable for, and is excused from, any failure or delay in
performance that is due to acts of God, acts of civil or military authority, acts of the
public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,
unusually severe weather, epidemics, or due to any other cause beyond the Company's
reasonable control.

If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion
of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater rights or remedies
against either the Company or such third party, whether under contract, warranty, tort or
any other grounds, than if such a third party had not been so involved.

In the event that the Company's service or any portion thereof is unavailable to Customer
due to a total or partial interruption of the service, the Company's sole obligation, and
Customer's sole and exclusive remedy, with respect to such interruption of service shaB
be for the Company, if requested by Customer, to provide and for the Customer to
receive a pro rata credit for the period and for the portion of the service affecting during
which the service or any part thereof was unavailable to Customer.

2.3.5. In no event shall the Company be liable for any loss of profits or for any indirect,
incidental, special, exemplary, or consequential damages. The Company's maximum
liability for any damages arising out of or related to its service and/or agreements and/or
contracts between Customer and the Company shall not exceed the estimated monthly
charges as calculated by the Company for the month during which such liability arises.

The Company warrants that it shall provide its service in accordance with this tariK
1'HE COMPANY DISCI.AIMS ALL O'I'IIER WARRAN'ITS, EITIIER EXPRESS OR
IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE,

No agents or employees of other carriers shall be deemed to be agents or employees of
the Company.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129

Effective:

CommPartners,LLC .... SCTariffNo. 1
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2. RULES AND REGULATIONS, eont'd,

2.3. Liability

2.3.1. Customer shall defend, indemnify, and hold the Company harmless from and against all

third party claims, demands, actions, causes of action, judgments, costs and reasonable
attorneys' fees and expenses of any kind or nature, for any and all damages of any kind

arising from or related to any use of the Company's service or otherwise arising from the

Customer's relationship with the Company.

2.3.2. The Company shall not be liable for, and is excused from, any failure or delay in

performance that is due to acts of God, acts of civil or military authority, acts of the
public enemy, ware or threats of war, accidents, fires, explosions, earthquakes, floods,

unusually severe weather, epidemics, or due to any other cause beyond the Company's
reasonable control.

2.3.3. If a third party solicits a Customer's order on behalf of the Company or promotes or
endorses to the Customer the use of the Company's services, or provides all or a portion

of such service with, for, or on behalf of the Company, or if a third party is involved in

any other way, the Company and such third party shall have no greater obligation or
liabilities to such Customer, and such Customer shall have no greater fights or remedies

against either the Company or such third party, whether under contract, warranty, tort or
any other grounds, than if such a third party had not been so involved.

2.3.4. In the event that the Company's service or any portion thereof is unavailable to Customer

due to a total or partial interruption of the service, the Company's sole obligation, and
Customer's sole and exclusive remedy, with respect to such interruption of service shall

be for the Company, if requested by Customer, to provide and for the Customer to

receive a pro rata credit for the period and for the portion of the service affecting during

which the service or any part thereof was unavailable to Customer.

2.3.5. In no event shall the Company be liable for any loss of profits or for any indirect,

incidental, special, exemplary, or consequential damages. The Company's maximum

liability for any damages arising out of or related to its service and/or agreements and/or
contracts between Customer and the Company shall not exceed the estimated monthly

charges as calculated by the Company for the month during which such liability arises.

2.3.6. The Company warrants that it shall provide its service in accordance with this tariff.
q_IE COMPANY I)ISCLAIMS ALL OTHER WARRANTIES, EITHER EXPRESS OR

IMPLIED, INCLUDING, WITHOUT LIMITATION, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE.

2.3.7. No agents or employees of other carriers shall be deemed to be agents or employees of

the Company.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ......................................
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2. RIILKS AN& GULATIGNS cont'd.

2 3... Liabilitt oont*d.

2.3.8. The Company shaH not be liable to the Customer or any other person, firm, or entity in

any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (coHectively "defects"). Defects caused by or contributed to,
directly or indirectly, by act or omission of Customer or its customers, aAiliates, agents,
representatives invitees, licensees, successors or assigns or which arise from or are
caused by the use of facilities or equipment ofCustomer or related parties shall not result
in the imposition of any Hability whatsoever upon the Company, and Customer shall pay
to the Company any reasonable costs, expenses, damages, fees or penalties incurred by
the Company as a result thereof, including costs of local access providers' labor and
materials. In addition, all or a portion of the service may be provided over facilities of
third parties, and the Company shall not be bable to Customer or any other person, firm,
or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4. .. P~aant and B~itlin

2.4.1. ServiceisbiHedonamonthlybasis. Billsaredueandpayableuponreceipt. Inaddition
to any other remedies the Company may have, a late payment fee shaH be applied on
balances that remain unpaid for one calendar month following the invoice date in the
amount of the lesser of (a) one and one-half percent (I-Y~%) per month of the amount of
the late payment starting from the invoice date; or (b) the maximum amount allowed
under applicable law.

2.4,2. Except where indicated, charges for service shall accrue from the earlier of the Customer-
requested service start date, the seivice commencement date, or the date set forth in
section 2.4.3., below. Partial month billings shall be prorated based on 30 days. Unless
otherwise referenced in this tariff, any fraction of a cent for the Company's service will
be rounded up to the next whole cent.

2.4.3. Unless the Customer notifies the Company to the contrary within five (5) business days
aAer the service commencement date, service shaH be deemed accepted by the Customer
as of that day, and charges shall accrue for the service as of the service commencement
date.

Issued:
David Clark

President
3291 North BuAaio Drive, Suite 8

Las Vegas, NV 89129

Effective:

CommPartners,LLC ......... SCTariff No. 1
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2. RULES AND REGULATIONS, eont'd.

2.3 Liabilitv_ cont'd.

2.3.8. The Company shall not be liable to the Customer or any other person, f'mn, or entity in
any respect whatsoever as a result of mistakes, accidents, errors, omissions, interruptions,

delays, or defects in service (collectively "defects"). Defects caused by or contributed to,

directly or indirectly, by act or omission of Customer or its customers, affiliates, agents,
representatives invitees, licensees, successors or assigns or which arise from or are

caused by the use of facilities or equipment of Customer or related parties shall not result

in the imposition of any liability whatsoever upon the Company, and Customer shall pay
to the Company any reasonable costs, expenses, damages, fees or penalties incurred by

the Company as a result thereof, including costs of local access providers' labor and
materials. In addition, all or a portion of the service may be provided over facilities of

third parties, and the Company shall not be liable to Customer or any other person, firm,
or entity in any respect whatsoever arising out of defects caused by such third parties.

2.4.__.........Pa_y!nent and Billing

2.4.1. Service is billed on a monthly basis. Bills are due and payable upon receipt. In addition

to any other remedies the Company may have, a late payment fee shall be applied on
balances that remain unpaid for one calendar month following the invoice date in the
amount of the lesser of (a) one and one-half percent (1-½%) per month of the amount of

the late payment starting from the invoice date; or (b) the maximum amount allowed

under applicable law.

2.4.2. Except where indicated, charges for service shall accrue from the earlier of the Customer-.

requested service start date, the service commencement date, or the date set forth in
section 2.4.3., below. Partial month billings shall be prorated based on 30 days. Unless
otherwise referenced in this tariff, any fraction of a cent for the Company's service wilt

be rounded up to the next whole cent.

2.4.3. Unless the Customer notifies the Company to the contrary within five (5) business days
after the service commencement date, service shall be deemed accepted by the Customer

as of that day, and charges shall accrue for the service as of the service commencement
date.

Issued: ......................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ...............................
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2. RULES AND REGULATIONS cont'd.

2.4. ~Pa eat and ~Billin cont'd.

2.4.4. The Customer is responsible for payment of all charges for service furnished to the

Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at

the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or placed using a calling card issued to the Customer. The

security of the Customer's autho~on codes is the responsibility of the Customer. The

Company reserves the right to bill all caHs placed using Customer's authorization code.

2.4.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar fees related to the provision and use of service

unless Customer provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and

charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other governmental

authority in support of statutory or regulatory programs, such as Universal Service Fund,

Presubscribed Interexchange Carrier Charge, and payphone service provider

compensation.

2.5. Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including

reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

If payment for service is made by a check, draft, or similar instrument (collectively "check") that

is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company will first attempt to re-deposit the check. If, aAer the check is re-deposited, it is

returned by the bank or financial institution for the second time, in addition to any other remedies

available, Company will pursue its remedies available per S,C. Code Ann. Section 34-11-70. In

addition, the Customer will be required to replace the returned check with a payment in cash or

equivalent to cash, such as cashier's check, certified check, or money order. Notwithstanding the

bad check charge provision as set forth in this section, the Company may disconnect the service

in the event of returned payment, as set forth in section 2.14 of this tariff.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129

Effective:

CommPartners,LLC .... SCTariffNo. t
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2. RULES AND REGULATIONS, cont'd.

2.4. Payment and Billing, cont'd.

2.4.4. The Customer is responsible for payment of all charges for service furnished to the
Customer whether or not such use is authorized or consented to by the Customer,

including but not limited to, all calls originated at the Customer's number(s); accepted at
the Customer's number(s) via third party billing or collect billing; incurred at the specific

request of the Customer; or placed using a calling card issued to the Customer. The

security of the Customer's authorization codes is the responsibility of the Customer. The
Company reserves the right to bill all calls placed using Customer's authorization code.

2.4.5. Customer will be billed for and will be responsible for any applicable federal, state, or

local taxes, tax surcharges and similar fees related to the provision and use of service

unless Customer provides the Company with a valid exemption certificate. The

Company reserves the right to adjust its rates and charges, or impose additional rates and
charges on its Customers pursuant to charges imposed on the Company by an order, rule

or regulation of the Federal Communications Commission (FCC) or other governmental

authority in support of statutory or regulatory programs, such as Universal Service Fund,
Presubscribed Interexchange Carrier Charge, and payphone service provider

compensation.

2.5. Cost of Collection

Customers will be liable to the Company for any and all costs and/or expenses including

reasonable attorneys' fees and expenses of any kind or nature, incurred by the Company directly

or indirectly in the collection of any amounts due or while otherwise enforcing the terms of this

tariff with respect to the Customer.

2.6. .... Returned Check Charge

If payment for service is made by a check, draft, or similar instrument (collectively "check") that
is returned unpaid by a bank or another financial institution to the Company for any reason, the

Company will first attempt to re-deposit the check. If, after the check is re-deposited, it is
returned by the bank or fmancial institution for the second time, in addition to any other remedies

available, Company will pursue its remedies available per S.C. Code Ann. Section 34-11-70. In
addition, the Customer will be required to replace the returned check with a payment in cash or

equivalent to cash, such as cashier's check, certified check, or money order. Notwithstanding the

bad check charge provision as set forth in this section, the Company may disconnect the service

in the event of returned payment, as set forth in section 2.14 of this tariff.

Issued: ................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ..................................
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2. RULES ANB RKGULATIOWS cont'd.

2,7,,8~illin tc Term

If the total charges incurred by the Customer for all usage identified in the term plan as being

contributory toward meeting the Customer's minimum spend commitment (net of any applicable

term plan or other discounts) for any monthly billing period are not at least equal to their timer

plan minimum, then for that month the Customer shall pay an additional charge (as a service

underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for contributory usage incurred that

month,

2.8. Deoosits

The Company does not normally collect deposits from Customers. However, deposits may be

required from Customers whose credit history is unacceptable or unavailable. Deposits are

collected in accordance with the +des of the Commission.

2.9,, Advance Pavements

2,9.1. ,Becnm~n~Char es

The Company reserves the right to collect an advance payment from those Customers

&om whom the Company feels an advance payment is necessary. Such payment shall

not exceed one month's estunated charges as an advance payment for service. This will

be applied agamst the next month"s charges and a new advance payment may be

collected for the next month.

2.9.2, Non-Recum~nCh~ar es

The Company reserves the right to require pre-payment of non-recurring charges in such

amount as may be deemed necessary by the Company. In addition, where special

construction is involved, advance payment of the quoted construction charges may be

required at the time of application for service.

If a deposit and an advance payment are both collected from a Customer, then the sum of the two

cannot exceed 2'/2 times the estimated monthly charge,

2.10., ~Dis nted Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five

(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of
the accuracy of the entire contents of the bill and shall foreclose any opportunity to challenge the

accuracy of any portion of that bill at a later date. Company's billing practices shall at all times

comply with R. 103-625.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RU!,ES AND REGULATIONS, cont'd.

2.7. Billing_to Term

If the total charges incurred by the Customer for all usage identified in the term plan as being
contributory toward meeting the Customer's minimum spend commitment (net of any applicable

term plan or other discounts) for any monthly billing period are not at least equal to their timer
plan minimum, then for that month the Customer shall pay an additional charge (as a service

underutilization charge and not as penalty) equal to the difference between the Customer's term

plan minimum and the total amount of net usage charges for contributory usage incurred that
month.

2.8. Deposits

The Company does not normally collect deposits from Customers. ttowever, deposits may be
required from Customers whose credit history is unacceptable or unavailable. Deposits are
collected in accordance with the rules of the Commission.

2.9. Advance_Payments

2.9.1. Recurring Charges

The Company reserves the right to collect an advance payment from those Customers

from whom the Company feels an advance payment is necessary. Such payment shall
not exceed one month's estimated charges as an advance payment for service. This will

be applied against the next month's charges and a new advance payment may be
collected for the next month.

2.9.2. Non-Recurring Charges

]'he Company reserves the right to require pre-payment of non-recurring charges in such

amount as may be deemed necessary by the Company. In addition, where special
construetion is involved, advance payment of the quoted construction charges may be

required at the time of application for service.

Ifa deposit and an advance payment are both collected from a Customer, then the sum of the two
cannot exceed 2½ times the estimated monthly charge.

2.10. Disputed Bills

Customer must bring billing inquiries and disputes to the Company's attention within forty-five
(45) days of the invoice date. Failure to do so within this period shall be deemed an admission of

the accuracy of the entire contents of the bill and shall foreclose any opportunity to ehallenge the

accuracy of any portion of that bill at a later date. Company's billing practices shall at all times

comply with R. 103-625.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ......................................
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2. RULKSANDRKGULATIQWS cunt'd.

2.11. Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,

municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

2,12. Notices to the Com~a~ ~b Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.12.1. This section appHes to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does

not otherwise conform with the terms and conditions of this tariff or Customer' s

service order form;

(8) AH other notices such as ordering of service, changes of service, billing inquiries,

and other notices regarding service.

2.12,2. Notices pertaining to 2.12.1.(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shaH be either delivered in person, or sent by certified

mail with return receipt requested, or by facsimile, electronically confirmed and followed

up immediately by regular mail.

2.12.3. Notices pertaining to 2.12.1.(B),above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

2.13, Cancellation or Termination of Service b~ Customer

2.13.1. CanceHation of Service Prior to Service Commencement Date

If Customer cancels an application for service prior to the service commencement date,

Customer shall be liable for any costs incurred by the Company in provisioning the

service as well as the Company's applicable administrative fees, if any.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129

Effective:

CommPartners,LLC SCTariffNo. 1
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2. RULES ,AND REGULATIONS, eont'd.

Taxes

All state and local taxes including but not limited to franchise fees, excise tax, sales tax,
municipal utilities tax, are listed as separate line items and are not included in the quoted rates.

Notices to the Company.by Customer

A notice shall be considered given when delivered in the manner prescribed below.

2.12.1. This section applies to:

(A) Notices of termination of service by Customer when such termination is prior to
the end of the term commitment for such service, or when such termination does
not otherwise conform with the terms and conditions of this tariff or Customer's

service order form;

(B) All other notices such as ordering of service, changes of service, billing inquiries,

and other notices regarding service.

2.12.2. Notices pertaining to 2.12.1.(A), above, shall be sent to the Company's principal place of
business, shall be in writing, and shall be either delivered in person, or sent by certified

mail with return receipt requested, or by facsimile, electronically confwmed and followed

up immediately by regular mail.

2.12.3. Notices pertaining to 2.12.1.(B), above, shall be sent to the Company's principal place of
business and shall be either delivered in person, or sent by facsimile, electronically

confirmed, or sent by regular mail.

2.13_..... Cancellation or Termination of Service bE Customer

2.13.1. CaneeUation of Service Prior to Service Commencement Date

If Customer cancels an application for service prior to the service commencement date,

Customer shall be liable for any costs incurred by the Company in provisioning the

service as well as the Company's applicable administrative fees, if any.

2.11.

2.12.

Issued: ...............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: .......................................



CommPartners, LLC SC Tariff No, 1

Page 15

2. RULKS AM) REGULATIONS cont'd.

2.13. Cancellation or Termination of Serv~ice b Customer cont'd.

2.13,2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may

terminate such service without incurring liabihty. Upon such a termination, Customer

shall immediately cease using the service and pay the Company for all charges incurred

by Customer through the date such service is discontinued.

2.13 3. Termination of Service with Term Commitment

For a service subject to term commitment, Customer may, by providing thirty (30) days

advance written notice to the Company, terminate such service prior to the expiration of
its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(8) Customer shall pay the Company for all charges incurred for that service through

the date that service is discontinued; and

(C) Customer shall pay the Company any promotion credits provided to Customer by
the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining

in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three

months) x $400 (minimum monthly commitment), or $1,200.

2.13.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer

have agreed to renew such service for a specified period of time, the Company shall

continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.

Issued.
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:

CommPartn_s,LLC SCTariffNo. 1
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2.13.

2. RULES AND REGULATIONS, eont'd.

Cancellation or Termination of Service _byCustomer, cont'd.

2.13.2. Termination of Service without Term Commitment

Unless stated otherwise, for a service not subject to term commitment, the Customer may

terminate such service without incurring liability. Upon such a termination, Customer

shall immediately cease using the service and pay the Company for all charges incurred

by Customer through the date such service is discontinued.

2.13,3__ Termination of Service with Term C__ommitment

For a service subject to term commitment, Customer may, by providing thirty (30) days
advance written notice to the Company, terminate such service prior to the expiration of

its specified term. Upon such termination, the following shall apply:

(A) Customer shall immediately cease using that service; and

(B) Customer shall pay the Company for all charges incurred for that service through
the date that service is discontinued; and

(c) Customer shall pay the Company any promotion credits provided to Customer by

the Company for the terminated service; and

(D) Customer shall pay the Company the minimum commitment amounts remaining

in the term. For example, if the Customer committed to $400 per month in

charges, and the service is discontinued three (3) months prior to the expiration

of the specified term, the amount due to the Company is equal to 3 (three
months) x $400 (minimum monthly commitment), or $1,200.

2.13.4. Renewal Period

Upon expiration of the initial term for service, unless the Company and the Customer
have agreed to renew such service for a specified period of time, the Company shall
continue to provide such service until either the Company or the Customer, upon thirty

(30) days prior written notice, terminates the service. During such continuation, the

Company may adjust the charges to the applicable month-to-month rate.

Issued: ...........................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ...........................
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2. RULES AXQ REGULA. TIQNS cont'd.

2.14. Discontinuance of~Service b the Corn~any

In addition to any other remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or cancel an application for service. Service may be denied or

discontinued in comphance with R. 103-625 and with R. 103-633.

2.t5. ,I~as ection Te~stin ended'ustment

2.15.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tariff are being complied with in

the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of
the Customer's departure from any of these requirements.

2.15.2. Upon reasonable notice, the facilities provided by the Company shaH be made avaHable

to the Company for such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.15.3. In the event of service interruption„ the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to
the customer's premises,

2.15.4. No interruption of service aHowance wiH be granted for the time during which such tests

and adjustments are made.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RULES AND REGULATIONS, cont'd.

2.14. Discontinuance of Service by the Company

In addition to any other remedies available to the Company, the Company may, upon notice unless stated

otherwise, discontinue service or cancel an application for service. Service may be denied or

discontinued in compliance with R. 103-625 and with R. 103-633.

2.15. Inspection,.T__esting and Adjustment

2.15.1. The Company may, upon reasonable notice, make such tests and inspections as may be

necessary to determine whether the requirements of this tariff are being complied with in
the installation, operation or maintenance of the Customer's or Company's equipment.

The Company may interrupt the service at any time, without penalty to itself, because of

the Customer's departure from any of these requirements.

2.15.2. Upon reasonable notice, the facilities provided by the Company shall be made available
to the Company for such tests and adjustments as may be necessary for their maintenance

in a condition satisfactory to the Company.

2.15.3. In the event of service interruption, the Customer shall cooperate in good faith to the

extent necessary to reinstate the service, including the provision of immediate access to

the customer's premises.

2.15.4. No interruption of service allowance will be granted for the time during which such tests

and adjustments are made.

Issued: ........................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ...............................
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2. RULES AWD REGULATIONS cont'd.

2.16. Interconnection

2.16.1. Service f'urnished by the Company may be interconnected with services or facilities of an
access carrier, other authorized communications common carrier or with private systems,
subject to the technical limitations established by the Company. Service furnished by the
Company is not part of a joint undertaking with such other carriers. Any special interface
equipment or facilities necessary to achieve compatibility between the facilities of the
Company and of others shall be provided at the Customer's expense.

Interconnection with the facilities or services of other carriers shall be under the
applicable terms and conditions of the other carriers' tariffs, if any. The Customer is
responsible for taking all necessary legal steps for interconnecting its Customer-provided
terminal equipment or communications systems with such other carriers' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements
necessary for such interconnection.

The Customer shall ensure that its equipment is properly interfaced with the Company's
facilities such that the signals emitted into the carrier's network are of the following:
proper mode, bandwidth, power, data speed, and signal level for the intended use by the
Customer. If the Customer maintains and operates its equipment in a manner that may
cause an imminent harm to the Company's equipment, personnel or the quality of service
to other customers, the Company may require the use of protective equipment at the
Customer's expense. If this fails to produce quality and safety satisfactory to the
Company, the Company may, upon written notice, terminate the Customer's service
pursuant to section 2.14.14.of this tariff.

The Customer agrees to use and maintain the Company-provided equipment in
accordance with instructions of the Company. Failure to do so will void liability for
interruption of service and may make the Customer responsible for damage to the
Company's equipment pursuant to this section. Risk of loss for any Company-furnished
equipment shall pass to Customer upon delivery of such equipment to Customer' s
premises.

Title to any Company-furnished equipment shall at all times remain with the Company or
its designee(s). Customer shall not permit any liens or encumbrances to be placed upon
such equipment, and the Company shall have the right to take all actions necessary
(including taking possession from Customer) to protect its ownership interest in the
Company-furnished equipment.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

EfFective:
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2. RULES AND REGULATIONS, cont'd.

2.16. Interconnection

2.16.1. Service furnished by the Company may be interconnected with services or facilities of an

access carder, other authorized communications common carrier or with private systems,

subject to the technical limitations established by the Company. Service furnished by the
Company is not part of a joint undertaking with such other carriers. Any special interface

equipment or facilities necessary to achieve compatibility between the facilities of the

Company and of others shall be provided at the Customer's expense.

2.16.2. Interconnection with the facilities or services of other carriers shall be under the

applicable terms and conditions of the other carders' tariffs, if any. The Customer is

responsible for taking all necessary legal steps for interconnecting its Customer-provided
terminal equipment or communications systems with such other carriers' facilities. The
Customer shall secure all licenses, permits, rights-of-way, and other arrangements

necessary for such interconnection.

2.16.3. The Customer shall ensure that its equipment is properly interfaced with the Company's

facilities such that the signals emitted into the carder's network are of the following:

proper mode, bandwidth, power, data speed, and signal level for the intended use by the
Customer. If the Customer maintains and operates its equipment in a manner that may

cause an imminent harm to the Company's equipment, personnel or the quality of service
to other customers, the Company may require the use of protective equipment at the

Customer's expense. If this fails to produce quality and safety satisfactory to the
Company, the Company may, upon written notice, terminate the Customer's service

pursuant to section 2.14.14. of this tariff.

2.16.4. The Customer agrees to use and maintain the Company-provided equipment in
accordance with instructions of the Company. Failure to do so will void liability for

interruption of service and may make the Customer responsible for damage to the

Company's equipment pursuant to this section. Risk of loss for any Company-furnished

equipment shall pass to Customer upon delivery of such equipment to Customer's

premises.

2.16.5. Title to any Company-fu_rnished equipment shall at all times remain with the Company or

its designee(s). Customer shall not permit any liens or encumbrances to be placed upon

such equipment, and the Company shall have the right to take all actions necessary
(including taking possession from Customer) to protect its ownership interest in the

Company-furnished equipment.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RULES AND REGULATIOWS cont'd.

2.16. Interconnection cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment

delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as

when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incmred by the Company due to the

Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or

otherwise) and any related documentation (collectively "sofbvare") to Customer,

Customer shall use the software only with Company-furnished equipment and service.

Customer shall not (a) reproduce, reverse engineer, disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any

form or by any means, or (b) use the software for any purpose other than as set forth in

this section. Customer shall not have any ownership rights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by
the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the

Company to notify the local service provider of Customer's selection of Company as its

long distance carrier for the Customer-designated telephone numbers and to contact the

local service provider on its behalf.

2.17. Altoreence Ior~lnterrn tlone

2.17.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in

access or termination facilities provided by other carriers, which may be remedied by re-

dialing the call, the Customer will receive a credit allowance as follows:

(A} A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g., noisy circuit), one-way transmission (one party is

unable to hear the other}, or involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number. To
receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service

subscribed to, the difficulty experienced, and the approximate time the caH was

placed.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2.16.

2.17.

2. RULES AND REGULATIONS, eont'd.

Interconnection, cont'd.

2.16.6. Customer agrees to return to the Company all of the Company-provided equipment
delivered to Customer within five (5) days of termination of the service in connection

with which the equipment was used. Said equipment shall be in the same condition as
when delivered to the Customer, normal wear and tear only excepted. Customer shall

reimburse the Company upon demand for any costs incurred by the Company due to the

Customer's failure to comply with this provision.

2.16.7. If the Company provides any software (whether embedded in hardware as firmware or

otherwise) and any related documentation (collectively "soRware") to Customer,
Customer shall use the software only with Company-furnished equipment and service.
Customer shall not (a) reproduce, reverse engineer', disassemble, decompile, modify,

adapt, translate, create derivative works from, or transfer or transmit the software in any
form or by any means, or (b) use the software for any purpose other than as set forth in
this section. Customer shall not have any ownership fights in, or obtain rights to, the

software. If a license agreement accompanies the software, Customer agrees to abide by

the terms of such agreement.

2.16.8. Customer shall sign a Company-provided letter of agency to enable and authorize the
Company to notify the local service provider of Customer's selection of Company as its

long distance carrier for the Customer-designated telephone numbers and to contact the

local service provider on its behalf.

Allowance for Interruptions

2.17.1. For all services for which charges are specified on a time-sensitive basis, and which there

may be interruption of an individual call, due to a condition in Company's facilities or in
access or' termination facilities provided by other carriers, which may be remedied by re--

dialing the call, the Customer will receive a credit allowance as follows:

(A) A credit allowance will be made for that portion of a call which is interrupted due

to poor transmission (e.g., noisy circuit), one-way transmission (one party is
unable to hear the other), or involuntary disconnection caused by deficiencies in

service. Customer may also be granted credit for reaching a wrong number. To

receive a credit, Customer must notify a Company customer service

representative and furnish information, including the called number, the service
subscribed to, the difficulty experienced, and the approximate time the call was

placed.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RULES ANmt REGULATIONS cont'd.

2.17. Allowance for Interruptions cont'd.

2.17.1te cont'd.

(8) Credit allowance will not be made for (1) interruptions not reported to Company,

or (2) interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. If Customer elects to use another means of
communications after one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the alternative service used.

2.17.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish

communications with the other party. Where a call has been interrupted due to poor
transmission or one-way transmission, the Customer will be given a credit allowance up
to an amount equivalent to the charge for the last three minutes of the interrupted call, or
for an entire call if it lasted less than three minutes. A Customer who has reached a
wrong number will be given a credit allowance up to an amount equivalent to the charge

for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.17.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(C) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance

in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2.17.

2. RULES AND REGULATIONS, cont'd.

Allowance for Interruptions, cont'd.

2.17.1., cont'd.

(B) Credit allowance will not be made for (1) interruptions not reported to Company,

or (2) interruptions that are due to the failure of power, equipment, systems or
services not provided by Company. ff Customer elects to use another means of
communications after one of the above interruptions, or during a period when

Customer is unable to place a call over Company facilities, the Customer must

pay the charges for the altemative service used.

2.17.2. When a call has been disconnected, the Customer will be given a credit allowance

equivalent to the charge for the initial minute of the call made to re-establish
communications with the other party. Where a call has been interrupted due to poor

transmission or one-way transmission, the Customer will be given a credit allowance up

to an amount equivalent to the charge for the last three minutes of the interrupted call, or
for an entire call if it lasted less than three minutes. A Customer who has reached a

wrong number will be given a credit allowance up to an amount equivalent to the charge
for the initial minute of the call to the wrong number if the Customer reports the situation

promptly to a Company customer service representative.

2.17.3. For all services which involve dedicated access, dedicated interexchange transmission,

and/or dedicated termination, for which monthly recurring charges are applied and which

may be interrupted for as long as several days, the Customer will be given a credit

allowance for an interruption of two consecutive hours or more, as follows:

(A) When service is interrupted for a period of less than two hours, no credit

allowance will be given; or

(B) When the service's dedicated access or termination line(s) associated with the

service are interrupted for a period of more than two hours, a credit allowance in

an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will be

given; or

(c) When the service's access or termination line(s) associated with the service are

interrupted for a period of more than twenty-four (24) hours, a credit allowance

in an amount equal to one-thirtieth (1/30) of the monthly recurring charge(s) will

be given for each twenty-four (24) hour period or fraction thereof.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RULES AND REGULATIOWS cont'd.

2.17. Allowance forInt~erru tiona cont'tt.

2.17.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(8) Interruptions due to the failure of power, equipment, systems, or services not
provided by the Company; or

(C) Interruptions during any period during which Company or its agents are not
afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the

service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service
for testing or repair and continues to use it on an impaired basis; or

(I ) Interruptions not reported to Company, or

(6) Interruptions that are due to a cause beyond Company's reasonable control,
including, without limitation, problems with the Customer's terminal equipment,

or failure of Customer to meet its responsibilities set forth in this tariff.

2.17.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but

declines to release it for testing and repair, the service is deemed to be impaired, but not
interrupted, and, therefore, no credit for the interruption will be allowed.

2.17.6. If the Customer elects to use another means of communication during the period of
interruption, the Customer must pay the charges for the alternative service used.

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2.17.

2. RULES AND REGULATIONS, eont'd.

Allowance for Interruptions, cont'd_.

2.17.4. No credit allowances will be made for:

(A) Interruptions caused by the negligence of the Customer, Customer's authorized

user, or agent and/or designees; or

(B) Interruptions due to the failure of power, equipment, systems, or services not

provided by the Company; or

(c) Interruptions during any period during which Company or its agents are not

afforded access to Company-provided equipment or the premises where access
facilities associated with service are terminated; or

(D) Interruptions during any period when the Customer or user has released the
service to Company for maintenance, rearrangement purposes, for the

implementation of a Customer order, or for routine maintenance, testing and

adjustment; or

(E) Interruptions during periods when the Customer elects not to release the service

for testing or repair and continues to use it on an impaired basis; or

(F) Interruptions not reported to Company; or

(G) Interruptions that are due to a cause beyond Company's reasonable control,

including, without limitation, problems with the Customer's terminal equipment,
or failure of Customer to meet its responsibilities set forth in this tariff.

2.17.5. An interruption period begins when the Customer reports to Company that the service has

been interrupted and releases it for testing and repair. An interruption period ends when

the service is operative again. If the Customer reports the service to be inoperative but
declines to release it for testing and repair, the service is deemed to be impaired, but not

interrupted, and, therefore, ilo credit for the interruption will be allowed.

2.17.6. If the Customer elects to use another means of communication during the period of

interruption, the Customer must pay the charges for the alternative service used.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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2. RULES AND REGULATIOWS cont'd.

2.1tt. Special Customer ~Arran ements

In cases where a Customer requests a special or unique axrangement which may include

engineering, conditioning, installation, construction, facilities, assembly, purchase or lease of
facilities and/or other special services not offered under this tariff, the Company, at its option,

may provide the requested services. Appropriate recurring charges and/or nonrecurring charges

and other terms and conditions will be developed for the Customer for the provisioning of such

arrangements.

2,19 Mar~ketin Guidelines
As a telephone utility under the regulation of the Public Service Commission of South Carolina,

TSLC hereby asserts and affirms that as a provider of intrastate telecommunications service,
TSLC will not indulge or participate in deceptive or misleading telecommunications marketing

practices to the detriment of consumers in South Carolina, and TSI.C will comply with those

marketing procedures, if any, set forth by the Commission. Additionally, TSLC will be
responsible for the marketing practices of its contracted telemarketers for compliance with this

provision. TSI.C understands that violation of this provision could result in a rule to Show Cause

as to the withdrawal of its certification to complete intrastate telecommunications traffic within

the state of South Carolina,

Issued:
David Clark

President
3291 North Buffalo Drive, Suite 8

I.as Vegas, NV 89129

Effective:

CommPartners,LLC SCTariffNo. 1

Page 21

2. RULES AND REGULATIONS, cont'd.

2_.18. Special Customer Arrangements

In cases where a Customer requests a special or unique arrangement which may include

engineering, conditioning, installation, construction, facilities, assembly, purchase or lease of
facilities and/or other special services not offered under this tariff, the Company, at its option,

may provide the requested services. Appropriate recurring charges and/or nonrecurring charges
and other terms and conditions will be developed for the Customer for the provisioning of such

arrangements.

2.19 Marketing Guidelines
As a telephone utility under the regulation of the Public Service Commission of South Carolina,

TSLC hereby asserts and affn-ms that as a provider of intrastate telecommunications service,
TSLC will not indulge or participate in deceptive or misleading telecommunications marketing

practices to the detriment of consumers in South Carolina, and TSLC will comply with those

marketing procedures, if any, set forth by the Commission. Additionally, TSLC will be
responsible for the marketing practices of its contracted telemarketers for compliance with this

provision. TSLC understands that violation of this provision could result in a rule to Show Cause
as to the withdrawal of its certification to complete intrastate telecommunications traffic within
the state of South Carolina.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: .............................
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3. SKRVICK DESCRIPTIONS

3.1. Timin~of Calls

Billing for calls placed through the Company's service is based in part on the duration of the call

as follows, unless specified otherwise in this tariff.

(A) Call timing begins when the called party answers the call (i.e., when two way

communications are established). Answer detection is based on standard industry

detection methods, including hardware and software detection.

(B) Chargeable time for a call ends when either party disconnects from the call.

(C) Minimum call duration may vary by service and is specified in Section 4 of this tariff.

(D) Billing increments may vary by service and are specified in Section 4 of this tariff.

(E) The Company will not charge for unanswered (uncompleted) calls.

Issued:
David Clark

President
,3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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3.1.

3. SERVICE DESCRIPTIONS

Timing of Calls

Billing for calls placed through the Company's service is based in part on the duration of the call

as follows, unless specified otherwise in this tariff:

(A)

(B)

(C)

(D)

(E)

Call timing begins when the called party answers the call (i.e., when two way
communications are established). Answer detection is based on standard industry

detection methods, including hardware and software detection.

Chargeable time for a call ends when either party disconnects from the call.

Minimum call duration may vary by service and is specified in Section 4 of this tariff.

Billing increments may vary by service and are specified in Section 4 of this tariff.

The Company will not charge for unanswered (uncompleted) calls.

Issued:
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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3. SERVICE DESCRIPTIONS cont'd.

3.2. Calculation of Distance "V&II/

Usage charges for mileage-sensitive products are based on the airline distance between serving

wire centers associated with the originating and terminating points of the call.

The service wire centers of a call are determined by the area codes and exchanges of the

origination and destination points.

The distance between the wire center of the Customer and that of the destination point is
calculated by using the industry standard vertical ("V"}and horizontal coordinates ("H"}
coordinates.

Step 1: Obtain the V and H coordinates for the wire centers serving the customer and the
destination point.

Step 2: Obtain the difference between the V coordinate of each wire center. Obtain the

difference between the H coordinates.

Step 3: Square the differences obtained in Step 2.

Step 4: Add the squares of the V difference and the H difference obtained in Step 3.

Step 5: Divide the sum of the squares obtained in Step 4 by 10. Round to the next higher whole

number if a fraction remains from the division.

Step 6; Obtain the square root of the whole number obtained in Step 5. Round to the next higher

whole number if a fraction remains.

Formula: Mileage = Dt'~1-V2 ~+H~l-H2 g
10

3.3. ~Holida Rates

On holidays, the evening rates apply all day, except when the night/ weekend rates would

normally apply.

Issued:
David Clark

President
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3.2,

3. SERVICE DESCRIPTIONS, cont'd.

Calculation of Distance ("V&tt'3

Usage charges for mileage-sensitive products are based on the airline distance between serving

wire centers associated with the originating and terminating points of the call.

The service wire centers of a call are determined by the area codes and exchanges of the

origination and destination points.

The distance between the wire center of the Customer and that of the destination point is

calculated by using the industry standard vertical ("V") and horizontal coordinates ("H")
coordinates.

Step 1- Obtain the V and H coordinates for the wire centers serving the customer and the

destination point.

Step 2: Obtain the difference between the V coordinate of each wire center. Obtain the
difference between the H coordinates.

Step 3: Square the differences obtained in Step 2.

Step 4: Add the squares of the V difference and the H difference obtained in Step 3.

Step 5: Divide the sum of the squares obtained in Step 4 by 10. Round to the next higher whole
number if a fraction remains from the division.

Step 6: Obtain the square root of the whole number obtained in Step 5. Round to the next higher
whole number if a fraction remains.

Formula: Mileage = _/ __ 1-V212+[H1-H2]: )
10

3.3. Holiday Rates

On holidays, the evening rates apply all day, except when the night/ weekend rates would

normally apply.

Issued:

David (;lark
President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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3. SKRVICK DKSCRIPTIOWS cont'd.

3,4. Promotions and Discounts

3.4.1. ~Secial Promotional Otferin

Applicant may make special promotional offerings of its service on a limited basis. This

promotional offering may include waiving or reducing the applicable charges for the

promoted service. The promotion may also be offered for a limited duration and limited

to specific locations within the state. The waiver of any charge, other than a non-

recurring charge, shall be limited to ninety (90) days on a per-customer basis. The

Commission shall be notified of' any Special Promotional Offering prior to its

implementation.

3.5. Service ~Offerin a

3.5.1. 1+ Service

1+ Service consists of the furnishing of presubscribed switched message telephone

service between telephone stations located within the State. Such service is available

twenty-four (24) hours a day, seven (7) days a week.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.2a 800/888 Service

This service is a direct access, incoming only, usage sensitive WATS offering which

requires a dedicated access line for use. This is a service whereby a customer can be

billed at reduced rates for calls to his premises.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.3. Travel Card Service

Travel Card Service allows customers to gain access to their long distance service from

anywhere in the state to anywhere in the state via discount service billed back to the
user's account. The customer utilizes an 11-digit "800ae access number established by the

Company to access a terminal. Upon receiving a second dialtone, the customer uses

push-button dialing to enter an identification code assigned by the Company, followed by
the ten-digit number of the called party.

Customers will be charged for calls based on the duration of the caH as set forth below.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129
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3.4.

3. SERVICE DESCRIPTIONS, eont'd.

Promotions and Discounts

3.4.1. Special Promotional Offering

Applicant may make special promotional offerings of its service on a limited basis. This
promotional offering may include waiving or reducing the applicable charges for the

promoted service. The promotion may also be offered for a limited duration and limited
to specific locations within the state. The waiver of any charge, other' than a non-

recurring charge, shall be limited to ninety (90) days on a per-customer basis. The
Commission shall be notified of any Special Promotional Offering prior to its

implementation.

3.5. Service Offerings

3.5.1. 1+ Service

1+ Service consists of the furnishing of presubscribed switched message telephone

service between telephone stations located within the State. Such service is available

twenty-four (24) hours a day, seven (7) days a week.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.2. 800/888 Service

This service is a direct access, incoming only, usage sensitive WATS offering which

requires a dedicated access line for use. This is a service whereby a customer can be

billed at reduced rates for calls to his premises.

Customers will be charged for calls based on the duration of the call as set forth below.

3.5.3. Travel Card Service

Travel Card Service allows customers to gain access to their long distance service from

anywhere in the state to anywhere in the state via discount service billed back to the
user's account. The customer utilizes an 11-digit "800" access number established by the

Company to access a terminal. Upon receiving a second dialtone, the customer uses

push-button dialing to enter an identification code assigned by the Company, followed by
the ten-digit number of the called party.

Customers will be charged for calls based on the duration of the call as set forth below.

Issued: ..........................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective:
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3. SERVICE DESCRIPTIONS cont'd.

Customized service packages and competitive pricing packages at negotiated rates may

be furnished on a case-by-case basis in response to requests by customers to the

Company for proposals or for competitive bids. Service offered under this tariff

provision will be provided to customers pursuant to contract. Unless otherwise specified,

the regulations for such arrangements are in addition to the applicable regulations and

prices in other sections of the tariff. Specialized rates or charges will be made available

to similarly situated customers on a non-discriminatory basis.

David Clark
President

3291 North Buffalo Drive, Suite 8
Las Vegas, NV 89129
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3. SERVICE DESCRIPTIONS, eont'd..

3.5. Service Offerings, cont'd.

3.5.4. Specialized Pricing.Arrangements

Customized service packages and competitive pricing packages at negotiated rates may
be furnished on a case-by-case basis in response to requests by customers to the

Company for proposals or for competitive bids. Service offered under this tariff

provision will be provided to customers pursuant to contract. Unless otherwise specified,
the regulations for such arrangements are in addition to the applicable regulations and

prices in other sections of the tariff. Specialized rates or charges will be made available
to similarly situated customers on a non-discriminatory basis.

Issued: ..............................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ..........................
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4.1. 1+ Dialine

The Company will charge a flat rate per minute without regard to mileage for calls made by

residential customers originating and terminating in South Carolina as follows:

Rate per minute
D~a ~Evenin Weekend

$0.10 $0.10 $0.10

The Company will charge a flat rate per unit without regard to mileage for calls made by business

customers originating and terminating in South Carolina as follows:

Rate per minute
~Da Eveni~n Weekend

$0.10 $0.10 $0.10

4.2. 800/888 Service

The Company will charge a flat rate per minute without regard to mileage for calls originating

and terminating in South Carolina as follows:

Rate per minute'~
Dav Ev~eniu Weekend

$0.25 $0.25 $0.25

Issued: Effective:
David Clark

President
3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129
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4. MAXIMUM RATES AND CHARGES

4.1. 1+ Dialing

The Company will charge a flat rate per minute without regard to mileage for calls made by
residential customers originating and terminating in South Carolina as follows:

Rate per minute 1

...............Day .... Evening Weekend
$0.10 $0.10 $0.10

The Company will charge a flat rate per unit without regard to mileage for calls made by business

customers originating and terminating in South Carolina as follows:

Day Evening Weekend

Rate per minute _ $0.10 $0.10 $0.10

4.2. 800/888 Service

The Company will charge a flat rate per minute without regard to mileage for calls originating

and terminating in South Carolina as follows:

Rate per minute _
............ Day Evening Weekend

$0.25 $0.25 $0.25

Issued: ................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ................................
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5.1 Travel Cards

The Company will charge a flat rate per minute without regard to mileage for calls originating
and terminating in South Carolina as follows:

Rate per minute'
~Da Ev~enin Weekend
$0.25 $0,25 $0.25

Day: 8:00a.m. to but not including 5:00p.m.
Evening: 5:00p.m. to but not including 11:00p.m.
Weekend: 11:00p.m. to but not including 8:00a.m. ; Saturdays, Sundays and holidays

Plus any payphone originating surcharges.

David Clark
President

3291 North BuAalo Drive, Suite 8
Las Vegas, NV 89129

Effective:

CommPartners,LLC SCTariffNo. 1
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5.1

5. CURRENT RATES AND CHARGES

Travel Cards

The Company will charge a fiat rate per minute without regard to mileage for calls originating

and terminating in South Carolina as follows:

....... _ Evening. Weekend

Rate per minute 1'2 $0.25 $0.25 $0.25

Day:

Evening:
Weekend:

8:00 a.m. to but not including 5:00 p.m.

5:00 p.m. to but not including 11:00 p.m.
11:00 p.m. to but not including 8:00 a.m.; Saturdays, Sundays and holidays

Plus any payphone originating surcharges.

Issued: ....................................
David Clark

President

3291 North Buffalo Drive, Suite 8

Las Vegas, NV 89129

Effective: ...............................




